WALT DISNEY 


: presents 


An all cartoon feature inspired by the RU DYARD KIPLING “Mowgli” stories 


: » LOOK TO THE NAME WALT DISNEY FOR 
THE FINEST IN FAMILY ENTERTAINMENT 


me; Released by Buena Vista Distribution Co., Inc. ©1967 Walt Disney Productions 


INTRODUCE A HOST OF HILARIOUS NEW WALT DISNEY 
CARTOON CHARACTERS IN ADVANCE WITH EVERYONE OF 
THESE CUTE, LIGHT-HEARTED AND TUNE-FILLED FACILITIES! 


DELUXE TECHNICOLOR THEATRICAL TRAILERS 


AVAILABLE FROM YOUR LOCAL NATIONAL SCREEN 


JB-CU TRAILER #2 

Promising that the jungle will be jumpin’ soon, this facility announces that, now, after four years, 
“Walt Disney’s most entertaining triumph in the art of animation is here.” Then, from the announce- 
ment to the final trumpet blast everything swings at a fast pace with all the new hit songs, the delight- 
ful new jungle characters with the funny human traits, and the boisterous comedy highlights. In a 
strictly upbeat manner, the trailer leaves no doubt that the JUNGLE BOOK is “a new departure in 
contemporary entertainment.” In this trailer, footage of “THE JUNGLE BOOK” is combined with 
footage of “CHARLIE, The Lonesome Cougar.” Connective titles make this an excellent combina- 


tion facility. Running time: 5 min. 30 sec. 


JB-CU TEASER TRAILER #5 


“Here comes Walt Disney’s most wonderful achievement . . .” Beginning with the lyrics from Baloo’s “Bare Necessities” number, 
this trailer announces Walt Disney’s great new cartoon feature, introducing the starring new cartoon characters. This trailer also 
presents footage from Walt Disney’s exciting new animal adventure, ‘““CHARLIE, The Lonesome Cougar” . . . emphasizing both 
showing on the same theater program. This facility is identical with NBC TV spot JB-CU-601N. Running time: 1 min. 


JB TRAILER #1 
Same as trailer #2 above except reference to ‘Charlie, The Lonesome Cougar” has been eliminated. 


Running time: 3 min. 40 sec. 


JB TEASER TRAILER #3 


Baloo, the bear, and King Louie of the apes, jazz it up in one of the swinging musical sequences from 
“THE JUNGLE BOOK.” This trailer is without narration using only overlay titles announcing the com- 
ing of Walt Disney’s wonderful new animated musical comedy adapted from Rudyard Kipling’s 
famous jungle stories. Running time: 1 min. 13 sec. 


JB TEASER TRAILER JB-602N 


This television spot was effectively designed to also be used as a theatrical ‘‘cross-plug’”’ teaser 
trailer. Look under NBC SPOTS for further description. : Running time: 1 min. 


RADIO SPOTS 


AVAILABLE FROM BUENA VISTA SPECIALTY DEPT., N. Y. 
The Jungle Book radio campaign consists of 10 spots on one side of a 12” disc. 


SIDE #1 SIDE #2 
JUNGLE BOOK JUNGLE BOOK/COUGAR 


CUTS #1, #2, #3, #4,#5..CUTS #12, #13... 60second spots each containing a5 
second open end for a local live tag 


CUTS #6,#7,#78......... CUT #14. ........ 30 second spots each containing a5 


second open end for a local live tag 
CUTS #9, #10........... CUT 275. 3 Sisk. 20 second spots each containing a5 

second open end for a local live tag 
CUT FV... bese: tee) CUT #16....5.5.% 10 second spot NO open end 


“FAMOUS AMERICAN STARS” SERIES 
presents 
“Interviews-Specials” and quotations from the stars of the new Walt Disney motion picture, on. - <. 
“The Jungle Book”. Complete interviews by Dick Strout with Phil Harris, Louis Prima and Sterling Vien 
Holloway. Also open end versions for use with local commentator. LS 


if 
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“JUNGLE BOOK”’ 
SPOTS ONLY! 


SIXTY SECONDS 
(35mm & 16mm COLOR) 


These facilities are designed as 
COLOR plugs for use on NBC prime 
time shows and do not contain an 
open end for local live announcement. 


JB-602N—“‘The jungle is jumpin’ with 
fun in Walt Disney’s great new musi- 
cal cartoon version of Rudyard 
Kipling’s famous jungle stories.” In a 
sequence of jungle jazz, Baloo the 
bear, and King. Louie of the apes 
swing and sing throughout the entire 
spot. Only a minimum of narration is 
used over their antics. 


JB-604N — ‘‘The jungle is jumpin’ in 
‘The Jungle Book’, Walt Disney’s new 
departure in animated musical com- 
edy.”” 


THIRTY SECONDS 

(35mm COLOR & 16mm B/W) 
These plugs are primarily designed 
for use at the end of the WONDERFUL 
WORLD OF COLOR and the syndi- 
cated ZORRO and MICKEY MOUSE 


CLUB shows. They do not contain an 
open end for local live announcement. 


JB-1D — “Coming at Christmas” (to 
be used only before the scheduled 
Christmas engagement). 


This plug announces long awaited 
feature length musical comedy car- 
toon, featuring the new characters 
and music. 


JB-2D — “‘Coming soon to a theater 
near you.” 


The picture content is exactly the 
same as JB-1D. 


TELEVISION SPOTS... 


One of the “Bare Necessities” of a well-planned 


AVAILABLE FROM YOUR LOCAL BUENA VISTA OFFICE 


JB-6Da—‘‘The jungle is jumpin’ with 
fun...coming to a theater near you.”’ 
This plug features the mischievous 
man-cub Mowsgli; his talents for find- 
ing trouble and having fun in the 
jungle, 


JB-7D—“‘Take the whole family to see 
Walt Disney’s wonderful new comedy 
movie, ‘The Jungle Book’.’’ In scenes 
using character dialogue, this plug 
announces and features the voices of 
Phil Harris, Louis Prima and George 
Sanders. 

Each kit spot contains a 5 ‘second 
open end for local live announcement. 


SIXTY SECONDS — COLOR only 
(16mm only) 


JB-602K — JB-604K — These spots 
are identical with 60 second NBC 
spots with the exception of contain- 
ing a 5 second open end for local live 
announcement. 


TWENTY SECONDS — COLOR only 
(16mm only) 


JB-202K—‘“‘Swing into the most hilar- 
ious jungle of them all.’’ Uses dia- 
logue and picture highlights from Walt 
Disney’s most entertaining animation 
triumph. 


JB-203K — ‘‘Meet Baloo the bear...” 
This spot introduces the comedy car- 
toon characters in Walt Disney's great 
new cartoon feature. 


TEN SECONDS — ID SPOT 

COLOR only 

(16mm only) 

JB-801K — ‘‘See Walt Disney’s won- 
derful new comedy cartoon feature, 
‘The Jungle Book’.’’ Contains 4 sec- 
ond open end for local live announce- 
ment. 


promotional campaign to interest every age group! 


“JUNGLE BOOK” -‘‘COUGAR’”’ 
COMBINATION SPOTS! 


SIXTY SECONDS 
(35mm & 16mm COLOR) 


These facilities are designed as 
COLOR plugs for use on NBC prime 
time shows and do not contain an 
open end for local live announcement. 


JB-CU-601N— (Combines footage 
from ‘“‘The Jungle Book’ and ‘‘Char- 
lie, the Lonesome Cougar.’’) 


“Here comes Walt Disney’s most won- 
derful achievement.” This spot 
features song, characters and fun ele- 
ments from ‘‘The Jungle Book’’ com- 
bined with highlights from ‘‘Charlie, 
the Lonesome Cougar.”’ Both pictures 
are announced as showing together 
on the same theater program. This 
rey is identical with JB-CU TRAIL- 
ER #5, 


JB-CU-603N— (Combines footage 
from ‘‘The Jungle Book” and ‘“‘Char- 
lie, the Lonesome Cougar.’’) 


“‘Meet Baloo, the fun-loving bear with 
the beat.’’ This spot features Baloo, 
the man-cub Mowgli and their adven- 
tures in the most hilarious jungle of 
them all; using dialogue and key ac- 
tion situation. This spot also empha- 
sizes action highlights from ‘‘Charlie, 
the Lonesome Cougar’’ to be seen on 
the same theater program with ‘‘The 
Jungle Book.” 


THIRTY SECONDS 
(35mm COLOR & 16mm B/W) 

JB-CU-5D — Combined footage from 
“The Jungle Book”’ and ‘‘Charlie, the 


“It’s Walt Disney’s most wonderful 
achievement... coming to a theater 
near you.”’ The most interesting ele- 
ments from ‘‘The Jungle Book’’ and 
“Charlie, the Lonesome Cougar’ are 
presented as outstanding family en- 
tertainment showing together on the 
same theater program. 


SIXTY SECONDS — COLOR only 
JB-CU-601K — JB-CU-603K 

These spots are identical with 60 
second NBC spots with the exception 
of containing a 5-second open end for 
local line announcement. 


TWENTY SECONDS — COLOR only 
(16mm only) 


JB-CU-201K — ‘“‘Now take the whole 
family to see Walt Disney’s ‘The 
Jungle Book’ showing on the same 
theater program with ‘Charlie, the 
Lonesome Cougar’.’”’ This 20 second 
announcement features highlights 
from both outstanding Walt Disney 
features. 


“JUNGLE BOOK” 


TV SLIDE & TELOP 


AVAILABLE FROM BUENA VISTA 
SPECIALTY DEPT., N.Y. 

SLIDE — COLOR ; 
2x2 metal encased slide suitable 
for overlay of date and theater. 
TELOP — B/W 

4x5 Telop suitable for overlay of 


Lonesome Cougar.’’) date and theater. 


ENTERTAINMENT FILM CLIPS 


AVAILABLE FROM YOUR LOCAL BUENA VISTA OFFICE 


JUNGLE BOOK — CLIP #1 — 16mm COLOR only (General audience) 
Running time: 2 min. 14 sec. 


King Louie, the swinging king of the apes (the voice of LOUIS PRIMA) wants the secret 
of making fire so he can become human. While trying to con Mowgli (the voice of 
BRUCE REITHERMAN) into revealing the secret, Baloo (the voice of PHIL HARRIS) 
comes to the rescue disguised as a ‘‘scatting” female ape. Royal Louie flips over the 
swinging lass. The two begin a routine of jitterbugging and scat singing that soon has 
everything jumpin’. 


JUNGLE BOOK — CLIP #3 — 16mm COLOR only 
Running time: 2 min. 20 sec. 


The jungle is jumpin’ in this entertainment clip designed around 
musical sequences from “‘The Jungle Book” featuring Baloo, 
the fun-loving bear (the voice of PHIL HARRIS) .. . the jungle’s 
V.I.P., King Louie of the apes (the voice of LOUIS PRIMA)... 
devious Kaa, the snake with the hypnotic eye (the voice of 
STERLING HOLLOWAY) . . . the pompous pachyderm, Col. 
Hathi (the voice of J. PAT O’MALLEY) and the mischievous 


man-cub Mowgli (the voice of BRUCE REITHERMAN). heey Ty ‘ 
: Ories 2’ ‘AGE 

Sic S& 
JUNGLE BOOK — CLIP #4 — 16mm COLOR only 162 Full Coley °Cordeg Moet? Cuts 20 
Running time: 3 min. 7 sec. ] 3 7 Books and Animate Sta 21-28 M arly Brands Tie 
As this clip begins, Baloo the bear (the voice of PHIL HARRIS) 19 Kleenex N Ublicatign @ ee 29 aNdise In ER, 
and Bagheera, the wise old Panther (the voice of. SEBASTIAN 9 Nabise p,2t/onal Tie ns 30 «4 NE Aheag THE AD At IN 
CABOT) are searching for the lost man-cub Mowgli. They enlist © Pro tion In P 


the aid of the pompous pachydern Col. Hathi (the voice of 
J. PAT O’MALLEY) who seems to bungle the whole operation. 
Then the villainous Shere Khan (the voice of GEORGE SAND- 
ERS) arrives on the scene. But before he is able to pounce on 
the defenseless Mowgli, it’s Baloo to the rescue in a frantic 
hilarious chase. 


JUNGLE BOOK — CLIP #2 — 16mm COLOR only 
Running time: 2 min. 40 sec. 


In a sequence of cool dixieland-like jungle harmony, Baloo, the fun-loving bear (the 
voice of PHIL HARRIS) coaches the man-cub Mowgli (the voice of BRUCE REITHER- 
MAN) with the lyrical philosophy of ‘“‘The Bare Necessities of Life” (song written by 
TERRY GILKYSON). 


© 1967 Walt Disney Productions. The material in this book is intended for use 
by exhibitors in the direct advertising, publicizing and exploitation of Walt 
Disney’s ‘“‘The Jungle Book.’’ Permission is hereby granted to newspapers, 
magazines and other periodicals to reproduce the material in this press 


book for news or editorial use. The permission to reproduce art work h 
contained is granted upon the express condition that proper copyright notice 
be affixed. No other uses of the material contained herein may be made 
without prior written authority from the copyright proprietor. 


“CHARLIE, THE LONESOME COUGAR” — CLIP #1 

16mm COLOR only — Running time: 3 min. 30 sec. 

Accompanied by the title song, the cougar romps through a series of unusual situations 
with astonished human beings and wary wild life creatures. Charlie is finally caught at 
bay on a log, taking a rapid ride down the flume. 
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WALT DISNEY 


Presents 


Jiingle Book 


TRARY acer: TECHNICOLOR® 
SION! ose Larry Clemmons, Ralph 

Wright, Ken Anderson, Vance Gerry 
Inspired by the Rudyard Kipling ‘‘Mowgli” 


Stories 

Directing Animators ..... Milt Kahl, Frank 
Thomas, Ollie Johnston, John Lounsbery 
Character Animation ...... Hal King, Eric 


Larson, Walt Stanchfield, Eric Cleworth 
Fred Hellmich, John Ewing, Dick Lucas 
Effects Animation ....... Dan MacManus 
With the voice talents of 

PHIL HARRIS ........ “Baloo” the Bear 
SEBASTIAN CABOT ..... “Bagheera”’ the 
Panther 

LOUIS PRIMA ..‘‘King Louie” of the Apes 
GEORGE SANDERS ..‘‘Shere Khan’ the 


Tiger 

STERLING HOLLOWAY . .“‘Kaa” the Snake 
J< PATIOIMAELEY = 2... “Col. Hathi’’ the 
Elephant 

BRUCE REITHERMAN ..... “Mowgli” the 
Man Cub 

Elephantsicr ocean ee. VERNA FELTON, 
CLINT HOWARD 

Vultures eet ee CHAD STUART, 
LORD TIM HUDSON 

Wolves: =. c-.2hentacy JOHN ABBOTT, BEN 
WRIGHT 

ThE: Gitlitienne. see DARLEEN CARR 
Layout eee DON GRIFFITH 


Basil Davidovich, Tom Codrick, 

Dale Barnhart, Sylvia Roemer 

Background Styling ...... AL DEMPSTER 
Background ....Bill Layne, Ralph Hulett, 
Art Riley, Thelma Witmer, Frank Armitage 


Production Manager ...... Don Duckwall 
Sound? e653 oie re Robert O. Cook 
Film Editors: So. ie ee Tom Acosta, 

Norman Carlisle 
MusicvBdGitor sn... 65e2- Evelyn Kennedy 


©Copyright MCMLXVII — Walt Disney 
Productions 


MUSIC“ seo ce GEORGE BRUNS 
Orchestration ............ Walter Sheets 
SONGSia-tie aes ie Robert B. Sherman and 


Richard M. Sherman 

“The Bare Necessities” ..Terry Gilkyson 
Sung by Phil Harris 

Directed by ..WOLFGANG REITHERMAN 


Released by Buena Vista Distribution Co., Inc. 
©1967 Walt Disney Productions 
Running Time: 78 min. 7 sec. 


While roaming about the jungle, 
Bagheera, a dignified and somewhat 
stodgy Indian panther, finds an aban- 
doned baby in a wrecked canoe. He 
rescues the infant and leaves it with 
a wolf family who rear the boy as if 
he were one of their own cubs. 

Ten years later, Shere Khan, a man- 
hating tiger, returns to the wolves’ 
hunting grounds. The pack elders 
reason that Shere Khan will try and 
kill the half-grown mancub, Mowgli. 

Since they are no match for the 
tiger, the wolf council decides that the 
boy must go to the man village where 
he will be safe. Bagheera agrees to 
guide him there, much against Mow- 
gli’s will, as the boy wants to stay in 
the jungle with his animal friends. 
But Bagheera tries to impress upon 
him the many dangers that he will en- 
counter. 

The first night out the two com- 
panions settle in the upper branches 
of a tall tree. When Bagheera dozes 
off, Kaa, a slippery python sneaks up 
and hypnotizes Mowgli. He is about to 
devour the boy when the panther 
awakens and rescues him. Kaa, in 
turn, hypnotizes Bagheera but Mow- 
gli breaks the spell when he tosses the 
python out of the tree. 

In the morning Mowgli and Bag- 
heera are awakened by the elephant, 


Mat JB 3-A (Standard 3 column width and coarse screen) 


© 1967 Walt Disney Productions 


Some of Walt Disney’s newest and funniest characters, who are destined for cartoon stardom, line up for this imposing 
shot taken during production of “The Jungle Book.” Draped around the tree is Kaa, while the vulture quartet of 

Ziggy, Buzzie, Flaps and Dizzy nestle above him. The smiling group on the ground is made up of Flunky, King Louie, 
Shere Khan, Mowgli, Bagheera, Baloo, Girl, The Colonel’s Son, Colonel Hathi and the wolf family and their cubs. 

In color by Technicolor, “The Jungle Book” with the voice talents of Phil Harris, Sebastian Cabot, Louis Prima, George 
Sanders, Sterling Holloway, J. Pat O’Malley and Bruce Reitherman, was inspired by Rudyard Kipling’s “Mowgli” stories. 


“THE JUNGLE BOOK” 


Synopsis 
(Not for Publication) 


Colonel Hathi, noisily drilling his 
troop. Mowgli, delighted at the sight, 
joins the platoon and falls in behind 
Hathi’s young son. When the colonel 
discovers the boy during inspection he 
becomes livid with anger and threat- 
ens to court martial him until Bag- 
heera rushes in to explain that his 
overly playful charge is bound for the 
man village. 

On their way again through the 
jungle, Mowgli rebels against Bag- 
heera’s authority and the boy is left to 
care for himself. He is soon befriended 
by Baloo, the bear, a carefree, sing- 
ing, dancing jungle bum who teaches 
him how to take life easy. 

When Mowgli is kidnapped by a 
band of monkeys, Baloo calls Bag- 
heera for assistance. Together they 
discover the boy among: some ancient 
temple ruins being held captive by 
King Louie, an eccentric ape potentate 
who wants man’s secret for making 
fire. 

Outraged at the request, Baloo 
makes himself up as a female ape, and, 
leaving Bagheera on the sidelines, 
joins a party given by Louie. While 
dancing with the king he loses his dis- 
guise, and when it is discovered that 
he is a bear, King Louie and his men 
take out after him. The wild gyrations 
cause the temple to crumble, and dur- 


ing the confusion, the intrepid trio of 
Baloo, Bagheera and Mowgli make 
their escape. 

While Mowgli sleeps that night, 
Bagheera convinces Baloo that the 
mancub must return to the man vil- 
lage. When the boy believes that Ba- 
loo, too, wants him to leave the jungle, 
he runs away. Bagheera and Baloo 
search for him without success. And 
while they are discussing the possible 
whereabouts of their charge, Shere 
Khan overhears them and picks up 
Mowgli’s trail. 

Bagheera enlists the aid of Colonel 
Hathi and his elephant troop in the 
search for the boy. In the meantime, 
Mowgli has again fallen into the coils 
of Kaa. When Shere Khan suddenly 
appears and questions the python on 
the whereabouts of Mowgli, the boy, 
unnoticed makes his escape. 

Depressed and friendless, Mowgli 
wanders into a vultures’ hangout. The 
beatnik birds make fun of him but 
when they discover that he is all alone, 
try to comfort him. When Shere Khan 
arrives though, they take to the trees. 
Unafraid, the mancub stands his 
ground. As Shere Khan leaps at him 
he is halted in mid-air by Baloo who 
has arrived just in time to grab him 
by the tail. 

Shere Khan turns on Baloo and 


knocks him out. Admiring the boy’s 
bravery, the vultures fly down and 
harass the tiger while Mowgli takes a 
burning branch from a nearby tree, 
which has been struck by lightning, 
and ties it to his tail. Shere Khan is 
forced to make a hasty retreat. 

When Bagheera arrives he finds 
Mowgli safe and believes Baloo to be 
déad. While praising the bear’s valor 
and self-sacrifice, Baloo, only uncon- 
scious, comes to his senses and, loving 
the eulogy, urges the flabbergasted 
Bagheera to continue. 

With the tiger out of the way, noth- 
ing remains to prevent Mowgli from 
staying in the jungle. While Bag- 
heera and Baloo are discussing the 
matter, a young Indian girl comes to 
fetch water from a nearby river. 
Never having seen her kind before, 
Mowgli is strangely fascinated and 
quietly approaches for a better look. 
Baloo, sensing that he is about to lose 
the boy, tries to discourage him but 
Bagheera urges him on. 

When the girl sees Mowgli’s reflec- 
tion in the water and looks up at him 
with big limpid eyes he is unable to 
resist her charms and follows her into 
the village, leaving his animal pals. 
Bagheera is delighted, but Baloo is 
uncertain as he feels that Mowgli 
would have made one swell bear. 


NOTE TO EXHIBITORS: The publicity stories which appear in this pressbook have been prepared by Walt Disney Studios 


exclusively for your use. Working together with the other exhibitors in your city, you may service these to your news media on a 


2 


guaranteed “exclusive to you in your area’ basis. 
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“Jungle Book’’ Musical 
Is The Pinnacle 
Of Disney Animation 


The wonderful and special world of 
Walt Disney animation reaches its 
pinnacle with the musical comedy, 


“The Jungle Book,” inspired by Rud- — 


yard Kipling’s “Mowgli” stories about 
a boy who wants to live his life in the 
jungle among the animals he knows 
and loves. 

The final animated feature to be 
personally produced by the master 
showman, it represents thirty years 
of cartooning experience, incorporat- 
ing the tried, the proven and the new 
in style, design and concept, and real- 
istically capturing the inhabitants of 
the jungle and their lush, colorful and 
adventurous world. 

And in like no other Disney ani- 
mated feature have the voices and per- 
sonalities of its principle vocal talent, 
such as the indomitable Phil Harris, 
as Baloo, the bear; Sebastian Cabot 
as Bagheera, the panther; Louis 
Prima as King Louie of the apes; 
George Sanders, as the tiger; Sterling 
Holloway as Kaa, the python, and J. 
Pat O’Malley as Colonel Hathi, the 
elephant, influenced the development 
of its characters so perfectly. Conse- 
quently, the results are more lifelike 
and believable than anything that has 
gone before. 

Disney, whose name has become 
synonymous with the cartoon process, 
was instrumental in perfecting the 
highly complex medium through de- 
termination, creative imagination and 
the highest degree of quality. 

His achievements, first in the field 
of the short subject, helped develop 
artist man’s long-standing dream of 
creating fluid motion in the drawn pic- 
ture ever since they began to flicker 
across the movie screen in 1906. 

Disney’s fascination with this new 
means of expression was a result of 
his seeing it as an unlimited story- 
telling instrument. It became to him, 
not merely a medium for cartooning 
broad caricatures, gags and comic sit- 
uations, but also a means of bringing 
life and motion to fine illustration. 

But it was the universal appeal of 
Mickey Mouse that paved the way for 
expansion and new ideas. Later the 
Silly Symphonies were the artistic 
proving ground and the springboard 
to the first animated feature, “Snow 
White and the Seven Dwarfs.” Its 
success proved animation was becom- 
ing a fine art. 

The years that followed found Dis- 
ney and his creative staff searching 
for new ways to improve their tech- 
niques with each successive and diver- 
sified picture, from those such as “Pi- 
nocchio,” “Fantasia” and “Bambi” to 
“Lady and the Tramp,” “Sleeping 
Beauty” and “One Hundred and One 
Dalmatians.” 

Now, thirty years after ‘“‘Snow 
White” and some seventeen animated 
movies later, the last being ‘“‘The 
Swofd in the Stone,” four years ago, 
comes “The Jungle Book,” which has 
been three and a half years in the 
making. 

“The Jungle Book” was directed by 
Wolfgang Reitherman and was writ- 
ten for the screen by Larry Clem- 
mons, Ralph Wright, Ken Anderson 
and Vance Gerry. Richard M. and 
Robert B. Sherman composed five 
songs for the picture and Terry Gilky- 
son has contributed an additional 
song. George Bruns composed the 
background score. 


Mat JB 2-A (Standard 2 column width and coarse screen) 


Walt Disney and Louis Prima, happily view a drawing of King Louie the Most, 
ape potentate, whose voice is brought to life by Prima in Walt Disney’s 

full length animated musical, “The Jungle Book,” and also features the voice 
talents of Phil Harris, Sebastian Cabot, George Sanders, Sterling Holloway, J. 
Pat O’Malley and Bruce Reitherman. “The Jungle Book” inspired by the 
“Mowgli” stories of Rudyard Kipling, was directed by Wolfgang Reitherman, 


an Technicolor. 


Phil Harris Makes The Voice Of One 
Swell Bear In Disney’s “The Jungle Book” 


Right from the first Walt Disney 
felt that there was only one man in 
Hollywood who came up to the casual 
kind of character that he had in mind 
for the voice of Baloo, the happy-go- 
lucky bear in his animated musical 
feature, ‘The Jungle Book.” 

“It calls for a Phil Harris type, so 
why not try and get Harris,” he in- 
formed his staff. Phil was game to 
give it a go and worked up a sock vocal 
routine on what he thought a bear 
should sound like, but the results were 
disappointing. Even Harris felt that 
this act was not for him. 

Disney simply suggested to Phil 
that the bear was a casual kind of 
Wallace Beery figure, not unlike the 
part that Harris had played for so 
long on the old Jack Benny radio show. 
Phil gave it another reading, with this 
intention, and sealed the role when 
Disney felt that he made one swell 
bear. 

Harris was born in Linton, Indiana 
on June 24, 1906, but grew up in Nash- 
ville, Tennessee, where he acquired 
his famous southern drawl, and where 
he also started his musical career as 
a drummer. His mother and father 
were performers with tent stock com- 
panies, and when the circus was in 
season, his dad played in the band. It 
was he who taught Phil the funda- 
mentals of music. 

Working for a time as a trap drum- 
mer after leaving school, Phil and 
several other Nashville youths formed 
the “Dixie Syncopaters.” After two 
years of barnstorming around the 
country, the group disbanded and Phil 
received a contract to play a dance pal- 
ace in Melbourne, Australia. 

In 1932, he again formed his own 
band which was an immediate hit, and 
so was its leader. For many years, 
during the summers, he played one 
nighters, and, at one stretch, he kept 
45 consecutive evening dates. 

During this period, Phil made a 
number of musical film shorts and ap- 
peared in some half dozen features. 

Harris signed with Jack Benny to 


appear on his radio program in 1936 
and up until 1952 was a permanent 
meraber of the cast. In 1946, Phil, 
along with his wife, Alice Faye, 
started his own radio show over NBC. 

They make their home at the fam- 
ous desert resort of Palm Springs, 
alongside the sixth hole of the Thun- 
derbird Golf Course, with their two 
daughters, Alice, 23 and Phyllis, 22. 
And the only things that will lure him 
away from Alice, the girls and the 
links, is an occasional club date, a TV 
guesting, a benefit, or an African sa- 
fari for wild game. 

“The Jungle Book”’ also features 
the voice talents of Sebastian Cabot 
as Bagheera, the stern panther ; Louis 
Prima, as King Louie the Most, the 
addled ape potentate; George Sanders 
as Shere Khan, a sophisticated tiger 
heavy; Sterling Holloway as Kaa, the 
sneaky snake; J. Pat O’Malley as the 
pompous elephant Colonel Hathi, and 
Bruce Reitherman as Mowgli, the 
mancub. 

In Technicolor, ‘The Jungle Book’”’ 
was inspired by the Rudyard Kipling 
“Mowgli” stories and was directed by 
Wolfgang Reitherman. It was written 
for the screen by Larry Clemmons, 
Ralph Wright, Ken Anderson and 
Vance Gerry. The Oscar-winning, 
songwriting team ef Richard M. and 
Robert B. Sherman composed five 
songs for the picture and Terry Gilky- 
son has contributed an additional 
song. George Bruns composed the 
background score. Buena Vista re- 
leases. 

“The Jungle Book’’ is being 
screened locally on an all-Disney pro- 
gram with the animal-adventure film, 
‘‘Charlie, the Lonesome Cougar.”’ 
Filmed in the breathtaking mountain 
country of the Pacific Northwest, 
“Charlie, the Lonesome Cougar’ tells 
the story of a playful cougar kitten 
which grows up to work side by side 
with loggers on the world’s last major 
river drive. Both pictures, in Techni- 
color, are being released by Buena 
Vista. 
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When is a bear not a bear? When he’s 
posing as an ape ona secret mission. And 
eccentric King Louie is not only taken in 
by the guise but becomes quite smitten 
with his new dancing partner in Walt 
Disney’s all-cartoon comedy adventure, 
“The Jungle Book,” in Technicolor. 


“tity © 1967 Walt Disney Productions 
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Jungle boy Mowgli goes out on a limb to 
take a closer look at a young girl who has 
just entered his life in Walt Disney’s 
all-cartoon comedy adventure, “The 
Jungle Book,” in Technicolor. 


© 1967 Walt Disney Productions 
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Girl sees boy and love comes into bloom in 
the Indian jungle in Walt Disney’s 
all-cartoon comedy adventure, “The 
Jungle Book,” in Technicolor. 
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Walt Disney Turned Actor To Build 


His “Jungle Book” Gast 


In ‘The Jungle Book,” the last car- 
toon feature he made, Walt Disney led 
his troops of animators and back- 
ground artists with some of the best 
acting of his career. As a young man 
Walt had ambitions to be an actor and 
still holds the record for longevity as 
the year-in, year-out emcee of a tele- 
vision program, now on the air over 
NBC-TV as “Walt Disney’s Wonder- 
ful World of Color.” 

Throughout production of “Jungle 
Book” Walt knew exactly what he 
wanted each of his characters to look 
like and to do. When Phil Harris 
scored as the voice of Baloo, a very 
funny bear in the picture, Walt sud- 
denly was fired up with his visions of 
Baloo in action. 

“He showed us how walking down 
a hall in the Animation building,” re- 
ports Ollie Johnston, one of Walt’s top 
animators. “We were talking about 
the bear when suddenly Walt started 
shuffling down the hall, bending over 
a little, swaying from side to side and 
snapping his fingers like Baloo does 
now when he first comes on scene 
singing ‘Doo-be, Doo-be, Doo-be, Dee- 
Doo’ in that well-known Harris voice. 

“That’s all we needed for our bear.” 

“It got so that we used to just sit 
and stare at him during our story con- 
ferences, waiting for him to act out a 
character or a scene,” Woolie Reither- 
man, the director, said, ‘and pretty 


soon he would be at it again, this time 
perhaps working out that hilarious 
snake we have that likes to mesmerize 
everyone. There Walt would be, slowly 
sliding his feet over the floor and ad- 
vancing on me with wide-staring 
eyes and wiggling fingers. We got that 
idea right away.” 

The snake, called Kaa, wears the 
voice of Sterling Holloway, who has 
provided vocal tones for many a Dis- 
ney character throughout the years. 

“The Jungle Book” was directed by 
Wolfgang Reitherman and was writ- 
ten for the screen by Larry Clemmons, 
Ralph Wright, Ken Anderson and 
Vance Gerry. Richard M. and Robert 
B. Sherman composed five songs for 
the picture and Terry Gilkyson has 
contributed an additional song. 
George Bruns composed the back- 
ground score. In Technicolor, it will 
be released by Buena Vista. 

“The Jungle Book’”’ is being 
screened locally on an all-Disney pro- 
gram with the animal-adventure film, 
“‘Charlie, the Lonesome Cougar.” 
Filmed in the breathtaking mountain 
country of the Pacific Northwest, 
“Charlie, the Lonesome Cougar” tells 
the story of a playful cougar kitten 
which grows up to work side by side 
with loggers on the world’s last major 
river drive. Both pictures, in Techni- 
color, are being released by Buena 
Vista. 


The Old Grey Bear In “The Jungle Book”’ 
Is Grey For Entertainment Reasons 


A lot of people who see big Baloo in 
Walt Disney’s feature-length cartoon 
comedy, ‘“‘The Jungle Book,” may won- 
der what an old grey bear is doing 
there in a coat of such an unlikely 
color. 

The greens and browns of the jun- 
gle, the blues of the sky and water, 
and the black of night provide the 
answer; a brown bear could get lost 
against that kind of background, as 
well as would a blue bear, or a green 
one, even a yellow one, and no one 
would believe a Polar bear without a 
field of ice around him. 

“Anyway, I’m sick of brown, black 
and white bears,” Walt said, summing 
up the situation in a story conference 
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one day. ““What we need is an unusual 
color, one that will stand out against 
any and all jungle backgrounds and 
give our boy a chance to have his ev- 
ery jump and gesture properly spot- 
lighted with the right kind of defini- 
tion. 

“So, fellows, what will it be?” 

His artists tried plum with varia- 
tions, red with ditto, bronze, purple, 
beige, green-blue, orange and every- 
thing else they could find in the visible 
spectrum. But Walt shook his head. 

“What about grey?” he said. No one 
believed that was even a reasonable 
request, but they tried it. And it was 
right. It worked perfectly against ev- 
erything the picture had to offer in 
the way of backgrounds. 

The strangest thing about this story 

is that hardly anyone even notices the 
bear is grey until it is pointed out to 
them, so well does Baloo fit into all his 
scenes colorwise. 
“The Jungle Book” was directed by 
Wolfgang Reitherman and was writ- 
ten for the screen by Larry Clemmons, 
Ralph Wright, Ken Anderson and 
Vance Gerry. Richard M. and Robert 
B. Sherman composed five songs for 
the picture and Terry Gilkyson has 
contributed an additional song. 
George Bruns composed the back- 
ground score. In Technicolor, it will 
be released by Buena Vista. 

“The Jungle Book’ is being 
screened locally on an all-Disney pro- 
gram with the animal-adventure film, 
“Charlie, the Lonesome Cougar.’’ 
Filmed in the breathtaking mountain 
country of the Pacific Northwest, 
“Charlie, the Lonesome Cougar” tells 
the story of a playful cougar kitten 
which grows up to work side by side 
with loggers on the world’s last major 
river drive. 
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Boy meets girl and life in the jungle for Mowgli has taken a turn for the better 
in Walt Disney’s all-cartoon Technicolor comedy adventure “The Jungle Book” 
with the voice talents of Phil Harris, Sebastian Cabot, Louis Prima, George 
Sanders, Sterling Holloway, J. Pat O’Malley and Bruce Reitherman. 


Walt Disney Dreams Up Pretty Little 
Girl For “The Jungle Book” Finale 


A very pretty little girl provides a 
very romantic little ending to Walt 
Disney’s feature-length cartoon com- 
edy, “The Jungle Book,” thanks to 
some eleventh-hour thinking by Walt 
himself in the last cartoon he would 
ever produce. 

Throughout the picture’s years-long 
production animators and storymen 
continued to worry about story se- 
quence. The Rudyard Kipling tales 
which inspired the feature were in 
themselves a set of separate and iso- 
lated story ideas that needed to be 
woven into some kind of sequential 
pattern, but Walt was not concerned. 

“Let’s not worry about the story 
line now,” he would say. “That will all 
come in due time. What we need to de- 
velop first are sequences that are as 
funny and entertaining as anything 
we have ever done. Later we can work 
out a beginning and an end. 

In time, though, the finale did be- 
come a problem. What do you do with 
a small mancub who, thrown into the 
jaws of a jungle when only a baby, 
manages to win so many friends 
among the animals that they are fi- 
nally anxious to count him as one of 
their own. 

“Well, but we can’t just leave him 
there, you know,” Walt frowned. “Be- 
cause he isn’t an animal at all and it 
wouldn’t be fair to leave him in that 
kind of status no matter how popular 
he is in the jungle.” 

Then Walt came up with the an- 
swer: No need to go into any compli- 
cated windup, like building a whole 
man village on celluloid, filled with 
complicated and useless-to-the-story 
people. 

“We'll have him hear the singing 
voice of a charming femme fatale of 
about his own age,” Walt decided. 
“He’ll meet her, look back uncertainly 
at his four-legged friends standing up 
there on the edge of the forest, and 
then he’ll suddenly know where he 
really belongs and follow the girl hap- 
pily down a man-made road.” 


And that’s the way “The Jungle 
Book” ends, with Baloo, the bear, 
signing the picture off with a sigh, a 
gesture and a few words: “Well, I 
think he would have made one swell 
bear.” 

“The Jungle Book” was directed by 
Wolfgang Reitherman and was writ- 
ten for the screen by Larry Clemmons, 
Ralph Wright, Ken Anderson and 
Vance Gerry. Richard M. and Robert 
B. Sherman composed five songs for 
the picture and Terry Gilkyson has 
contributed an additional song. 
George Bruns composed the back- 
ground score. In Technicolor, it will 
be released by Buena Vista. 

“The Jungle Book’’ is being 
screened locally on an all-Disney pro- 
gram with the animal-adventure film, 
“Charlie, the Lonesome Cougar.”’ 
Filmed in the breathtaking mountain 
country of the Pacific Northwest, 
“Charlie, the Lonesome Cougar” tells 
the story of a playful cougar kitten 
which grows up to work side by side 
with loggers on the world’s last major 
river drive. Both pictures, in Techni- 
color, are being released by Buena 
Vista. 


COLUMN ITEMS 


The Academy Award-winning composer 
team of Bob and Dick Sherman, who wrote 
five new songs for ‘‘The Jungle Book,’’ last 
animated feature to be personally super- 
vised by Walt Disney, have long been fans 
of traditional Dixieland jazz. They had al- 
ways wanted to do a song in the jazz vein 
and when Louis Prima was cast as the voice 
behind one of the cartoon characters, they 
had their chance. For Prima they wrote ‘‘l 
Wanna Be Like You,’’ a swinging number 
that is a highlight of the film. 


The man who, with Walt Disney, has 
shared the responsibility for the animated 
musical feature, ‘‘The Jungle Book,” is 
director Woolie Reitherman. A lanky, casual 
gent who began with the Disney Studios 35 
years ago as an animator, became the first 
artist in Disney history to receive overall 
directorial credit for his work with Disney 
in 1962 on ‘‘The Sword and the Stone.’’ 


Versatile Vocal Talent Of Disney’s 
“The Jungle Book” Inspires Characters 


The long standing and accepted way 
animated characters are created in 
movie cartooning circles is to have a 
set of story sketches on the cast, then 
record the picture’s dialogue with the 
best vocal talent around and move on 
to the big job of drawing the precon- 
ceived figures. 

This was the tried and true start 
for Walt Disney’s cartoon musical, 
“The Jungle Book,’ but somewhere 
along the line six indomitable vocal 
personalities took over, influencing 
the style and development of the mov- 
ie’s characters, as in no other Disney 
picture. 

It’s understandable when the stars 
in vocal department are such well- 
known performers as Phil Harris, Se- 
bastian Cabot, Louis Prima, George 
Sanders, Sterling Holloway and J. Pat 
O’Malley. 

The mannerisms of Phil Harris, long 
one of radio, television and night 
club’s top entertainers, dominate the 
picture’s easygoing character of Ba- 
loo, the bear, a kind of jungle ne’er- 
do-well who knows where to find the 
bear necessities of life with the mini- 
mum amount of work. 

Popular character actor Sebastian 
Cabot gives voice to the pompous, 
stern, but dedicated panther, Baghee- 
ra, who is determined, come what 
may, to get his mancub charge, Mow- 
gli, back to the man village. Cabot, 
who portrays the butler in the “Fam- 
ily Affair’ TV series, has narrated 
many Disney nature adventures, 
along with the cartoon, “Winnie the 
Pooh and the Honey Tree.” His was 
the voice of bombastic Sir Ector in 
the Studio’s previous animated fea- 
ture, “The Sword in the Stone.” 

Showman Louis Prima, he of the 
gravel-throat and, hot trumpet who 
has been a long-standing favorite of 
the recording-buying public anu night 
club audiences, is the model and voice 
of King Louie the Most, the addled 
ape potentate of “The Jungle Book.” 

The sophisticated tiger heavy of 
the piece, one Shere Khan, has been 


styled after George Sanders whose 
polished performances in films have 
fascinated moviegoers since the 30’s 
in some of Hollywood’s top pictures, 
like ‘All About Eve,” for which the 
Russian-born Englishman received an 
Academy Award. 

The wistful personality of Sterling 
Holloway infuses the character Kaa, 
the sneaky python, with his distinct 
delivery. A veteran of numerous radio 
shows, movies and television pro- 
grams, Holloway has provided the 
voice for many Disney animated char- 
acters in pictures from “Dumbo” to 
‘Winnie the Pooh.” 

A very British Indian elephant, 
Colonel Hathi, formerly of the ma- 
haraja’s pachyderm brigade, who de- 
lights in drilling his fellow trunk 
swingers in dawn patrol exercises, is 
voiced by master mimic, J. Pat O’Mal- 
ley, not to be confused with the late 
actor, Pat O’Malley. English-born Pat 
has performed in hundreds of radio 
and television shows and in some 20 
pictures, and did voice work in Dis- 
ney’s “Wind in the Willows” and 
“Alice in Wonderland.” 

Other vocal contributors are Bruce 
Reitherman, as Mowgli the jungle 
boy; Verna Felton as Colonel Hathi’s 
long-suffering wife Winifred; young 
Clint Howard as a baby elephant; pop- 
ular folk singing artist Chad Stuart 
of the team of Chad and Jeremy; and 
disc jockey Lord Tim Hudson as a 
couple of Beatle looking vultures; vet- 
eran actors John Abbott and Ben 
Wright as wolves; and Darleen Carr 
as a limpid-eyed Indian maiden. 

In Technicolor, “The Jungle Book” 
was directed by Wolfgang Reither- 
man and was written for the screen by 
Larry Clemmons, Ralph Wright, Ken 
Anderson and Vance Gerry. The Os- 
car-winning, songwriting team of 
Richard M. and Robert B. Sherman 
composed five songs for the picture 
and Terry Gilkyson has contributed 
an additional song. George Bruns 
composed the background score. 
Buena Vista releases. 
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Shere Khan, tiger terror of the jungle who is bent on devouring Mowgli, 
gets a bit of rough treatment from Flaps, the vulture who has come 
to the mancub’s aid in Walt Disney’s animated musical, 


“The Jungle Book,” in Technicolor. 
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Meet King Louie the Most, the addled ruler of the jungle vine swingers, whose 
greatest ambition, next to cornering the banana market, is to learn man’s secret 
for making fire in Walt Disney’s all-cartoon comedy adventure, “The Jungle 
Book,” with the voice talents of Phil Harris, Sebastian Cabot, Louis Prima, 
George Sanders, Sterling Holloway, J. Pat O’Malley and Bruce Reitherman. 
Filmed in Technicolor, “The Jungle Book” was inspired by Rudyard Kipling’s 


“Mowgli” stories. 


Louis Prima Goes Ape For Walt Disney’s 
New Comedy “The Jungle Book” 


Jazz king Louis Prima was in a 
reminiscent mood when he sat in on 
a roughcut screening of Walt Disney’s 
last personally produced animated 
musical feature, ‘‘The Jungle Book.” 

“When I got involved to voice the 
part of an orangutan, King Louie the 
Most, at Walt’s invitation in 1965, I 
had no idea what was going to devel- 
op,” he said. 

“T remember one time I went up to 
see Walt ’cause we were supposed to 
have some pictures taken together, 
and the first thing he says to me is, ‘I 
guess we’re making a monkey out of 
you.’ 

“Only he wasn’t kidding. This cat 
really rocks the jungle. In fact, the 
whole monkey tribe in the picture 
really swings. And they look a lot like 
me and Sam Butera and the Witness- 
es, my musical group. 

“The bunch of us flew in from Lake 
Tahoe to play for the animators so 
they could study the way we perform 
and get a feeling of us in action. We 
spent the entire afternoon in an empty 
sound stage laying down number after 
number. They kept asking us to play 
different things and wouldn’t let us 
stop.” 

The Disney animators were so in- 
spired by the showmanship of Louis 
and the Witnesses that they infused 
the excitement of the group into the 
cartoon figures in “The Jungle Book.” 
Prima is so impressed with the re- 
sults that he is going to have himself 
billed as “King Louie the Most” dur- 
ing his future club dates in Las Vegas 
and elsewhere. 

“The Jungle Book” also features 
the voice talents of Phil Harris as Ba- 
loo, the happy-go-lucky bear; Sebas- 
tian Cabot as Bagheera, the stern 
panther; George Sanders as Shere 
Khan, a sophisticated tiger heavy; 
Sterling Holloway as Kaa, the sneaky 
snake; J. Pat O’Malley as the pom- 
pous elephant Colonel Hathi; and 


Bruce Reitherman as Mowgli, the 
mancub. 

In Technicolor, the picture was di- 
rected by Wolfgang Reitherman and 
was written for the screen by Larry 
Clemmons, Ralph Wright, Ken Ander- 
son and Vance Gerry. The Oscar-win- 
ning, songwriting team of Richard M. 
and Robert B. Sherman composed five 
songs for the picture and Terry Gilky- 
son has contributed an additional 
song. George Bruns composed the 
background score. Buena Vista re- 
leases. 

“The Jungle Book’ is being 
screened locally on an all-Disney pro- 
gram with the animal-adventure film, 
“Charlie, the Lonesome Cougar.”’ 
Filmed in the breathtaking mountain 
country of the Pacific Northwest, 
“Charlie, the Lonesome Cougar” tells 
the story of a playful cougar kitten 
which grows up to work side by side 
with loggers on the world’s last major 
river drive. Both pictures, in Techni- 
color, are being released by Buena 
Vista. 
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Voices Of Famous Stars Add To Disney’s All-Cartoon Musical Comedy! 
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In this group of composite photographs, (1) Lord Tim Hudson contributes his voice talent to the vulture Dizzy, 

one of the vulture members of the most no-talent singing group to ever be left undiscovered in the jungle. (2) Louis 
Prima with Sam Butera and the Witnesses provide the voices for King Louie the Most, and his monkey friends. (3) Phil 
Harris and Sebastian Cabot furnish voice talents for Baloo, the Bear and Bagheera the panther, respectively. (4) George 
Sanders supplies the voice talent for Shere Khan, the tiger terror of the jungle. (5) Sterling Holloway has provided the 
voice for Kaa, the sneaky snake. (6) J. Pat O’Malley has contributed his voice talent to Buzzie, another member of the 
talentless vulture quartet, in Walt Disney’s animated musical, “The Jungle Book.” 


Disney’s “The Jungle Book” Inspired By Tales 
Remembered From Kipling’s Indian Childhood 


Rudyard Kipling’s “Mowgli” sto- 
ries, which are the inspiration for the 
Walt Disney animated musical fea- 
ture, ‘““‘The Jungle Book,” were in turn 
inspired by the author’s early life 
in the exotic city of Bombay. His fath- 
er taught architectural sculpture 
there and it was here that the boy was 
born in 1865 and lived until he was six 
before being sent to school in Eng- 
land. 

The mystery and beauty of India, 
then part of the British Empire, was 
a fascinating place for the impres- 
sionable boy. And along with his 
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younger sister, Alice, he spent most 
of his time with the native ayahs, or 
nurses, who taught him to speak Hin- 
dustani. 

They filled Kipling’s head with won- 
derful folk tales about the jungle 
animals who lived in the strange pri- 
mitive country beyond the British 
colony. 

These stories remained with him 
until finally being committed to paper 
in “The Jungle Books” which were 
published in 1894 and 1895 and helped 
make Kipling an international celeb- 
rity. 


isney Productions 


Mancub Mowgli finds that King Louie and Baloo, the bear, are kind of stretching 
things a bit with their forceful hold on him, in Walt Disney’s all-cartoon comedy 
adventure, “The Jungle Book,” with the voice talents of Phil Harris, Sebastian 
Cabot, Louis Prima, George Sanders, Sterling Holloway, J. Pat O’Malley and 
Bruce Reitherman. Filmed in Technicolor, “The Jungle Book” was inspired by 


Rudyard Kipling’s “Mowgli” stories. 
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In color by Technicolor, ‘The Jun- 
gle Book” features the voice talents of 
Phil Harris as Baloo, the happy-go- 
lucky bear; Sebastian Cabot as Bag- 
heera, the stern panther; Louis Prima 
as King Louie the Most, the addled ape 
potentate; George Sanders as Shere 
Khan, sophisticated tiger heavy; 
Sterling Holloway as Kaa, the sneaky 
snake; J. Pat O’Malley as the pompous 
elephant Colonel Hathi; and Bruce 
Reitherman as Mowgli, the mancub. 

“The Jungle Book” was directed by 
Wolfgang Reitherman and was writ- 
ten for the screen by Larry Clemmons, 
Ralph Wright, Ken Anderson and 
Vance Gerry. The Oscar-winning, 
songwriting team of Richard M. and 
Robert B. Sherman composed five 
songs for the picture and Terry Gilky- 
son has contributed an additional 
song. George Bruns composed the 
background score. Buena Vista re- 
leases. 

“The Jungle Book” is being screened 
locally on an all-Disney program with 
the animal-adventure film, “Charlie, 
the Lonesome Cougar.” Filmed in the 
breathtaking mountain country of the 
Pacific Northwest, ‘Charlie, the Lone- 
some Cougar” tells the story of a 
playful cougar kitten which is raised 
by a lumberman in a logging camp. 
Growing up in this environment, the 
cat learns to birl logs, and works side 
by side with the loggers on the world’s 
last major river drive. 

Problems begin for the cougar 
when, fully grown, he is considered 
too dangerous to be allowed to roam 
free at the lumber mill, and is re- 
turned to the wilds. His domesticity 
has dulled his instincts for survival 
and he is unable to fend for himself. 
Both pictures, in Technicolor, are be- 
ing released by Buena Vista. 


Voice Of Phil Harris 
Turns “The Jungle 
Book” Into A Comedy 


The voice of Phil Harris, which goes 
behind a big grey bear in Walt Dis- 
ney’s feature-length cartoon, “The 
Jungle Book,” turned the tide of pro- 
duction and gave Walt a key to*the 
kind of comedy he really wanted to 
produce. 

Up until that point, the screenplay 
had closely followed the serious tenor 
of Rudyard Kipling’s famous adven- 
ture stories about the mancub, Mow- 
gli. And Walt wasn’t happy. 


During one of the frequent story 
conferences that marked the first ex- 
ploratory days of production, he asked 
director Woolie Reitherman to try 


Phil Harris as the bear. This had 
nothing particular to do with the over- 


all thinking on the picture, but finding 
voices is always a necessary early 
step in making a cartoon, although 
usually voices are cast to fit the char- 
acters rather than the other way 
around. 

Phil changed all that but he wasn’t 
a willing candidate at first. 


“What,” he roared over the tele- 
phone, ‘‘me play a bear?” 

“Forget the bear,” advised Walt, 
when Harris arrived at the studio 
with his agent, “just play Phil Har- 
ris.” 

“Oh,” replied Phil, breaking out in- 
to a grin, “now you’re talking. That’s 
easy.” 

When Walt listened to the Harris 
voice track he announced: ‘‘That’s it! 
That’s our picture. We’ll do the whole 
thing over.” 

Harris was just as elated. “Boy, 
this is going to make me immortal,” 
he said. “But Alice won’t believe I’m 
such a good bear unless you give mea 
record.” 

Walt gave him a record so that he 
could go home. And the Harris char- 
acter set a whole new pace for an ani- 


mated motion picture, and the last, to 
be personally produced by Walt Dis- 
ney. 

“The Jungle Book” was directed by 
Wolfgang Reitherman and was writ- 
ten for the screen by Larry Clemmons, 
Ralph Wright, Ken Anderson and 
Vance Gerry. Richard M. and Robert 
B. Sherman composed five songs for 
the picture and Terry Gilkyson has 
contributed an additional song. 
George Bruns composed the back- 
ground score. In Technicolor, it will be 
released by Buena Vista. 


“The Jungle Book” is being screened 
locally on an all-Disney program with 
the animal-adventure film, “Charlie, 


the Lonesome Cougar.” Filmed in the 
breathtaking mountain country of the 
Pacific Northwest, ‘Charlie, the Lone- 
some Cougar” tells the story of a 


playful cougar kitten which is raised 
by a lumberman in a logging camp. 
Growing up in this environment, the 
cat learns to birl logs, and works side 
by side with the loggers on the world’s 
last major river drive. 


Problems begin for the cougar 
when, fully grown, he is considered 
too dangerous to be allowed to roam 
free at the lumber mill, and is re- 
turned to the wilds. His domesticity 
has dulled his instincts for survival 
and he is unable to fend for himself. 
Both pictures, in Technicolor, are be- 
ing released by Buena Vista. 
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“You have a dusty muzzle there, soldier, remember to keep that in battle 
condition,” stuffy Colonel Hathi reminds a recruit during inspection in Walt 
Disney’s all-cartoon comedy adventure, “The Jungle Book,” with the voice talents 
of Phil Harris, Sebastian Cabot, Louis Prima, George Sanders, Sterling 
Holloway, J. Pat O’Malley and Bruce Reitherman. Filmed in Technicolor, 

“The Jungle Book” was inspired by Rudyard Kipling’s “Mowgli” stories. 


Kipling’s “Jungle Book,” Inspiration For Animated 
Disney Feature, Written During Blizzard 


Rudyard Kipling’s ‘‘The Jungle 
Book,” the famous “Mowgli” stories 
set in the lush, steaming Indian Jun- 
gle, was actually written by the fa- 
mous English storyteller and poet 
during a Vermont blizzard. 

Kipling, after a long term as a 
newspaperman in India, where he also 
gained world fame for his stories, had 
returned to England. There, in 1892, 
he met and married Caroline Bales- 
tier, the sister of an American friend. 
For a honeymoon Kipling took his 
bride on a trip around the world. 

On their arrival in Japan he re- 
ceived word that his savings were lost 
with the failure of an orient banking 
company. Cashing in the unused por- 
tion of their travel tickets, the couple 
reached Brattleboro, Vermont, where 
Mrs. Kipling’s family lived. 

Here they rented a workman’s cot- 
tage for ten dollars a month, and dur- 
ing a mean storm, in which the snow 
reached the window sills of their 
home, Kipling penned “The Jungle 
Book,” judged by critics as one of his 
finest works. The book has inspired 
Walt Disney’s latest animated musi- 
cal comedy of the same title. His artist 
father, on a visit, illustrated the sto- 
ries for publication in ‘St. Nicholas,” 
a popular magazine of the time. 

Two daughters were born to the 
Kiplings in Brattleboro, and as his 
financial situation improved, from 
royalties on his writings, he built a 
house there, but after a few years re- 
turned to England. 

During Kipling’s stay in the United 
States, he also wrote “Captains Cour- 
ageous,” which was inspired by tales 
he had heard from seafaring men 
along the New England coast. Here, 
too, was nurtured the germ of the 


story for his greatest novel, “Kim.” 

Kipling’s continuous writing pro- 
ductivity earned him many honors, 
though he declined a knighthood. In 


1907, he was awarded the Nobel Prize 
for Literature, the first writer of his 
nation to be so honored. 

“The Jungle Book” features the 
voice talents of Phil Harris as Baloo, 
the happy-go-lucky bear; Sebastian 
Cabot as Bagheera, the stern panther ; 
Louis Prima as King Louie the Most, 
an addled ape potentate; George San- 
ders as Shere Khan, a sophisticated 
tiger heavy; Sterling Holloway as 
Kaa, the sneaky snake; J. Pat O’Mal- 
ley as the pompous elephant Colonel 
Hathi; and Bruce Reitherman as 
Mowgli, the mancub. 

In Technicolor, “The Jungle Book” 
was directed by Wolfgang Reither- 
man and was written for the screen by 
Larry Clemmons, Ralph Wright, Ken 
Anderson and Vance Gerry. The Os- 
car-winning songwriting team of 
Richard M. and Robert B. Sherman 
composed five songs for the picture 
and Terry Gilkyson has contributed 
an additional song. George Bruns 
composed the background score. 
Buena Vista releases. 

“The Jungle Book” is being screened 
locally on an all-Disney program with 
the animal-adventure film, “Charlie, 
the Lonesome Cougar.” Filmed in the 
breathtaking mountain country of the 
Pacific Northwest, “Charlie, the Lone- 
some Cougar” tells the story of a 
playful cougar kitten which is raised 
by a lumberman in a logging camp. 
Growing up in this environment, the 
cat learns to birl logs, and works side 
by side with the loggers on the world’s 
last major river drive. 

Problems begin for the cougar 
when, fully grown, he is considered 
too dangerous to be allowed to roam 
free at the lumber mill, and is re- 
turned to the wilds. His domesticity 
has dulled his instincts for survival 
and he is unable to fend for himself. 
Both pictures, in Technicolor, are be- 
ing released by Buena Vista. 


Voice Of Vulture In 
Disney’s “Jungle Book”’ 
Suggests Versatility Of 
Singer Chad Stuart 


That Chad Stuart of Chad and Jer- 
emy is not just another pop singer in 
the rock and roll movement is sug- 
gested by his providing the voice for 
one of the comic vultures in “Jungle 
Book,” the last animated feature to be 
personally supervised by Walt Disney. 

Chad, in fact, is anxious to escape 
his rock and roll image and to be ac- 
cepted on the grounds of his other 
talents rather than on the freak rec- 
ord success that gave him and Jeremy 
Clyde their start. 

“Don’t get me wrong,’’ Chad ex- 
plained, “I’m not knocking rock, but I 
believe that if you don’t have some- 
thing new and entertaining and crea- 
tive to offer, then you might as well 
forget this industry. In the pop field, 
Jeremy and I are just another group. 
We can’t last forever. We’ve got to 
show that we’re versatile and not just 
rock performers.” 

Before forming their act, Chad and 
Jeremy were active in other areas of 
entertainment. Chad composed and 
published songs for a London music 
house while Jeremy played parts in 
the English Theatre in ‘‘Hamlet,”’ 
“The Miser,” and others. 

When they began singing together 
as Chad and Jeremy in 1964, many of 
their records were Chad’s earlier com- 
positions. Chad continued to write a 
good portion of their material as well 
as do all the arrangements and or- 
chestrations for their recordings. “I 
always found time to write songs for 
other groups, too,” Chad added. 

“For the past year,” he continued, 
“I’ve been working on a modern 
sounding suite, called ‘Progress’ to be 
released by Columbia. It’s sort of an 
ironic look at the present, past and fu- 
ture through the eyes of a youngster. 
A kind of film score without the film. 
Everytime I see a movie, I compose a 
score in my mind.” 

Having learned to read music be- 
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fore he could write, Chad plays nearly 
all instruments. He recently studied 
guitar interpretations with Indian 
composer-musician Ravi Shankar. 
The guitar is his favorite instrument 
because “‘it has a kind of soul.” 

In addition to singing, playing and 
composing, Chad has also produced 
records and sponsored new groups. He 
would like to do a book on his English- 
man’s view of America in pictures. 

“T’m not the actor Jeremy is,” he 
confessed. ‘“‘The part has to be fitted 
to me. The part I played in ‘Jungle 
Book’ was a lot of fun and a partial 
fulfillment of a childhood ambition. 
As a youngster I wanted to come to 
America and work for Walt Disney 
drawing Mickey Mouse, no kidding. 

“Jeremy would have recorded one of 
the voices for the film, too, but he was 
in London doing a play.” 

In color by Technicolor, “The Jun- 
gle Book” was directed by Wolfgang 
Reitherman and was written for the 
screen by Larry Clemmons, Ralph 
Wright, Ken Anderson and Vance 
Gerry. The Oscar-winning, song-writ- 
ing team of Richard M. and Robert B. 
Sherman composed five songs for the 
picture and Terry Gilkyson has con- 
tributed an additional song. George 
Bruns composed the background 
score. Buena Vista releases. 
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Mother wolf and her pups come across a new kind of pet who they find deserted 
in the jungle in Walt Disney’s animated musical, “The Jungle Book,” with the 
voice talents of Phil Harris, Sebastian Cabot, Louis Prima, George Sanders, 
Sterling Holloway, J. Pat O’Malley and Bruce Reitherman. Filmed in 
Technicolor, “The Jungle Book” was inspired by Rudyard Kipling’s “Mowgli” 


stories. 
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Disney’s “Jungle Book” 
Stacks Up Some 
Impressive Figures 


Walt Disney’s animated feature pic- 
tures, like great live-action movie 
epics take time, money and patience 
and in the course of production, stack 
up some impressive production facts 
and figures. 

The latest Disney offering, ‘The 
Jungle Book,” a new dimension in ani- 
mated musical comedies, has been 
three-and-a-half years in the making 
and close to 250 people have been in- 
volved in putting it together, at a 
cost of about $4,000,000. 

Approximately 322,000 draw- 
ings were made by 70 animators over 
the years. The pencil tests for the 
picture, which are made before the 
scenes are committed to final filming, 
alone would ribbon from the Studio in 
Burbank to Disneyland, some 37 miles 
away. 

Each minute of animation requires 
1,440 different pictures, even if 
there’s only one character moving on 
the screen. 

It would have taken a single artist 
16 years to handle all the animation 
for the movie, at an average output of 
eight feet a week. 

The 12 sequences that make up 
“The Jungle Book” have 1,039 separ- 
ate scenes and 760 painted back- 
grounds. There are 108,000 frames of 
film making up the picture that mea- 
sures 6,825 feet. 

“The Jungle Book” is Disney’s sev- 
enteenth fully animated feature and 
marks the 30th anniversary of the 
release of the first all-cartoon picture, 
“Snow White and the Seven Dwarfs.” 

The film features the voice talents 
of Phil Harris as the voice of Baloo, 
the happy-go-lucky bear; Sebastian 
Cabot as Bagheera, the stern panther ; 
Louis Prima as King Louie the Most, 
the addled ape potentate; George San- 
ders as Shere Khan, a sophisticated 
tiger heavy; Sterling Holloway as 
Kaa, the sneaky snake; J. Pat O’Mal- 
ley as the pompous elephant Colonel 
Hathi; and Bruce Reitherman as 
Mowgli, the mancub. 

In Technicolor, “The Jungle Book” 
was directed by Wolfgang Reither- 
man and was written for the screen by 
Larry Clemmons, Ralph Wright, Ken 
Anderson and Vance Gerry. The Os- 
car winning, songwriting team of 
Richard M. and Robert B. Sherman 
composed five songs for the picture 
and Terry Gilkyson has contributed an 
additional song. George Bruns com- 
posed the background score. Buena 
Vista releases. 


“The Jungle Book” is being screened 
locally on an all-Disney program with 
the animal-adventure film, “Charlie, 
the Lonesome Cougar.” Filmed in the 
breathtaking mountain country of the 
Pacific Northwest, “Charlie, the Lone- 
some Cougar” tells the story of a 
playful cougar kitten which is raised 
by a lumberman in a logging camp. 
Growing up in this environment, the 
cat learns to birl logs, and works side 
by side with the loggers on the world’s 
last major river drive. 

Problems begin for the cougar 
when, fully grown, he is considered 
too dangerous to be allowed to roam 
free at the lumber mill, and is re- 
turned to the wilds. His domesticity 
has dulled his instincts for survival 
and he is unable to fend for himself. 
Both pictures, in Technicolor, are be- 
ing released by Buena Vista. 
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The Indian jungle is full of surprises and Mowgli and his pals, Baloo, the bear 
and Bagheera, the panther stumble on a new one as a young girl crosses their 
path in Walt Disney’s animated musical, “The Jungle Book,” with the voice 
talents of Phil Harris, Sebastian Cabot, Louis Prima, George Sanders, Sterling 
Holloway, J. Pat O’Malley and Bruce Reitherman. Filmed in Technicolor, 

“The Jungle Book” was inspired by Rudyard Kipling’s “Mowgli” stories. 


Sebastian Cabot Does Voice For ‘Jungle Book” 
But Not At The Price Of His Prize Beard 


Actor Sebastian Cabot’s trademark 
is his beard which he has cultivated 
for twenty years, sacrificing it only 
once, and at the request of Walt Dis- 
ney for a role in “Johnny Tremain.” 

However, of late his beard has been 
spared as he has been heard and not 
seen in a string of Disney TV shows 
and animated movies, in which he has 
acted as narrator, like ‘‘Winnie the 
Pooh,” and “The Sword in the Stone,” 
though in the latter he also doubled as 
the voice of the blustering Sir Ector. 

Sabby, as he’s known to his col- 
leagues, is back, beard and all, as the 
voice of the stern panther, Bagheera 
in Disney’s animated musical comedy 
feature, “The Jungle Book.” 

Cabot, the son of a London photog- 
rapher, attended St. Augustine School 
in London. He remembers that he ex- 
celled in science and was terrible at 
mathematics. His major accomplish- 
ment during his school years, he 
firmly believes, was his ability to win 
a place on the school’s cricket team. 

He earned his first money helping 
out in a London garage after school, 
then tried his talents as an apprentice 
chef at 14. When he discovered he 
had a penchant for mimicry and dia- 
lects, he put aside the culinary arts 
and enthusiastically pursued his new- 
found career with a repertory com- 
pany in the provinces, and as a stage 
and radio actor in London. 

The portly Cabot gained recogni- 
tion for his film role of Lord Capulet 
in the Anglo-Italian picture, “Romeo 
and Juliet,” starring Laurence Har- 
vey. More movie and TV roles quickly 
followed. Then in 1953 he made his 
first Hollywood picture, ‘Kismet,’ 
with Howard Keel. Soon offers from 
all the top series monopolized his act- 
ing hours. 

Disney saw his work in ‘Romeo and 
Juliet” and had him try out for a 
role in ‘Westward Ho the Wagons!” 


He speedily won the assignment. Fol- 
lowing this, Disney talked him out of 
his beard for the part of a clean 
shaven Englishman in “Johnny Tre- 
main.” 

Cabot and his wife have two chil- 
dren, Annette Michele, 25, and Chris- 
topher Pierre, 23. Both are following 
in the acting footsteps of their dad. 

Despite his bulk, Sebastian is an 
enthusiastic sportsman, and loves to 
swim, rifle-shoot and play cricket; 
boating and fishing are particular 
favorites of his. He nicely combines 
all his interests on Vancouver Island, 
in British Columbia, where he owns a 
home. 

He is also an ardent photographer, 
and has a great interest in sports car 
racing. Collecting and restoring cars 
like his 1937 SS-100 Jaguar, a 1956 
Bentley and a 1937 Lagonda V-12 de 
Ville town car is a favorite hobby. 

Cabot is currently the butler, 
French, in the successful TV series, 
“Family Affair’ with Brian Keith. 
Before this he was a regular for sev- 
eral seasons on the “Checkmate” se- 
ries and on the charade show, “Stump 
the Stars.” 

In Technicolor, ‘““‘The Jungle Book” 
also features the voice talents of Phil 
Harris, Louis Prima, George Sanders, 
Sterling Holloway, J. Pat O’Malley 
and Bruce Reitherman. 

“The Jungle Book” was inspired by 
Rudyard Kipling’s ‘‘“Mowgli” stories 
and was directed by Wolfgang Reith- 
erman. It was written for the screen 
by Larry Clemmons, Ralph Wright, 
Ken Anderson and Vance Gerry. The 
Oscar-winning, songwriting team of 
Richard M. and Robert B. Sherman 
composed five songs for the picture 
and Terry Gilkyson has contributed 
an additional song. George Bruns 
composed the background score. 
Buena Vista releases. 


Thirty Year Association 
With Disney Marked By 
Enthusiasm & Creativity 


Woolie Reitherman, the director of 
“The Jungle Book,” the final animated 
feature to be personally supervised by 
Walt Disney, has been with Disney 
Studios since the beginning of pro- 
duction of ‘Snow White and the Seven 
Dwarfs.” 

Whenever speaking about his work 
or 35-year association with Walt, Rei- 
therman is enthusiastic and lively. 
“You have to believe in something,” 
he contends. “This job, like anything, 
could be a bore, or it could be some- 
thing really exciting. Depends on 
what you make of it. 

“And I think that a little of Walt 
rubbed off on all of us. That guy was 
always deeply involved in his work 
and excited about every project. He 
really had a vision. And he never lost 
the memory of what enthused him in 
the beginning. He had the ability to 
sustain his enthusiasm and get us ex- 
cited about whatever excited him. 

“T remember when I first came here 
as an animator and did the mirror se- 
quence in ‘Snow White,’ the atmos- 
phere in the studio was alive with cre- 
ativity, a marriage of many minds 
and talents. 

“It was great to work under those 
conditions. We fabricated whole char- 
acters from thin air. We made life 
happen in cartoon form. There were 
no movie actors to fall back on to 
make the cartoon figures click. From 
our imagination we created frame by 
frame spontaneity. 

‘““‘We’ve sustained that feeling 
through our many cartoon features 
from ‘Snow White’ to ‘Jungle Book’ 
because no picture was ever the same. 
We were always trying new methods, 
new techniques, always pioneering 
one thing or another. No one has ever 
been able to compete with Disney be- 
cause of his continual forward mo- 
tion. That’s why no one else has been 
able to produce a successful cartoon 
feature. 

“Tn ‘Jungle Book’ we tried to incor- 
porate the personalities of the actors 
that do the voices into the cartoon 
characters and we’ve come up with 
something totally different. When 
Phil Harris did the voice for Baloo, a 
carefree jungle bear, he gave it a bub- 
ble of life. We didn’t coach him, just 
let it happen. 

‘All the rest of the characters 
evolved the same way. And as the 
characters grew in dimension, the 
story was altered as they interacted 
with each other. We always leave the 
plot loose enough so that the person- 
alities meshing together enhance it by 
their natural action. 

“We’re already well into another 
two projects: a second ‘Winnie the 
Pooh’ featurette and a new cartoon 
feature, ‘The Aristocats.’ Walt instill- 
ed in us his forward momentum, and 
we’re maintaining it as he would have 
wanted us to.” 

“The Jungle Book” features the 
voice talents of Phil Harris, Sebastian 
Cabot, Louis Prima, George Sanders, 
Sterling Holloway and J. Pat O’Mal- 
ley and was written for the screen by 
Larry Clemmons, Ralph Wright, Ken 
Anderson and Vance Gerry. The Os- 
car-winning, song-writing team of 
Richard M. and Robert B. Sherman 
composed five songs for the picture 
and Terry Gilkyson has contributed 
an additional song. George Bruns 
composed the background score. 


Walt Disney Had That Special Knack 
For Inspiring His Creative Staff 


Walt Disney possessed the unique 
ability to excite his creative staff 
about a project and to instill in them 
the same enthusiasm that he felt. 

Milt Kahl, a senior animator on 
“The Jungle Book,” the last musical 
cartoon feature to be personally su- 
pervised by Walt, has been with Dis- 
ney Studios since “Snow White” pro- 
duction days in the early thirties. No 
animator has worked more closely 
with Walt. 

“IT remember,” Milt said, “when we 
first started in on ‘Jungle Book’ and 
I’d been working on one of the char- 
acters, trying to develop his person- 
ality. I finally came up with a drawing 
that was pretty good. 

“So I took it up and showed it to 
him. He wrinkled his nose. ‘No-no,’ he 
said. “The forehead is too big, and the 
mouth is too puckered, he doesn’t have 
enough hair. It’s a stock character.’ 

“Whenever Walt didn’t like some- 
thing, he’d call it stock, which was like 
saying it was ordinary. 

“After I reworked the character 
several times, he finally accepted it. 
And he did so with a minimum of 
praise. He would inspire us rather 
than praise our work. 

“Then one time toward the end of 
the picture, after we’d been on ‘Jun- 
gle Book’ for two-and-a-half years, he 
brought some friends into my office 
and said, ‘Milt, show them why it 
takes so long.’ 

“That just cracked me up. What a 
fabulous guy! Walt knew just how to 
handle us. He could push us to do 
things that we never thought we 


Stork Turned Cat- 
Mouse-Bear Shows Up 
As A Sneaky Snake 


For decades comedian Sterling Hol- 
loway has made a career for himself 
playing the country character type 
with the slow, plaintive voice and 
built-in boyish appeal. 

But on the soundtracks of Walt Dis- 
ney animated shorts, featurettes and 
full length pictures, Holloway has 
been the sometime voice of a stork, 
cat, penguin, mouse and most recent- 
ly, a bear in ‘“Winnie-the-Pooh and 
the Honey Tree.’ His is one of the 
most recognized and unusual specialty 
voices in pictures. 

In Disney’s animated musical com- 
edy feature, “The Jungle Book,” the 
versatile actor from Cedartown, Geor- 
gia, shows up as Kaa, a sneaky snake 
with hypnotic eyes. The film also fea- 
tures the voices of Phil Harris, Sebas- 
tian Cabot, Louis Prima and George 
Sanders. 

Holloway was the first of his family 
to embark on an acting career since 
the ever popular Lady Penelope 
Boothby, a distant relative, graced 
the English stage. 

Son of a wholesale grocer and cot- 
ton broker, Sterling was educated at a 
Georgia Military Academy in Atlanta. 
He knew that he wanted to be an actor 
from boyhood after he got his first 
taste of amateur theatricals. When he 
was 15 he enrolled at the American 
Academy of Dramatic Arts in New 
York, where his classmates included 
Spencer Tracy, Pat O’Brien and Allen 
Jenkins, all to later make names for 
themselves in Hollywood. 


could because he wouldn’t accept our 
first attempts. He made us work to 
please him. And we loved him for it.” 

“The Jungle Book” features the 
voice talents of Phil Harris as Baloo, 
the happy-go-lucky bear; Sebastian 
Cabot as Bagheera, the stern panther ; 
Louis Prima as King Louie the Most, 
the addled ape potentate; George San- 
ders as Shere Khan, a sophisticated 
tiger heavy; Sterling Holloway as 
Kaa, the sneaky snake; J. Pat O’Mal- 
ley as the pompous elephant Colonel 
Hathi; and Bruce Reitherman as 
Mowgli, the mancub. 

Filmed in Technicolor, ‘“‘The Jungle 
Book” was inspired by Rudyard Kip- 
ling’s “Mowgli” stories and was di- 
rected by Wolfgang Reitherman. It 
was written for the screen by Larry 
Clemmons, Ralph Wright, Ken Ander- 
son and Vance Gerry. Richard M. and 
Robert B. Sherman composed five 
songs for the picture and Terry Gil- 
kyson has contributed an additional 
song. George Bruns composed the 
background score. Buena Vista re- 
leases. 

“The Jungle Book’’ is being 
screened locally on an all-Disney pro- 
gram with the animal-adventure film, 
“‘Charlie, the Lonesome Cougar.”’ 
Filmed in the breathtaking mountain 
country of the Pacific Northwest, 
“Charlie, the Lonesome Cougar’”’ tells 
the story of a playful cougar kitten 
which grows up to work side by side 
with loggers on the world’s last major 
river drive. Both pictures, in Techni- 
color, are being released by Buena 
Vista. 


In his late teens, Holloway toured 
with a company performing ‘The 
Shepherd of the Hills,” which played 
one nighters throughout the West. 
Back in Gotham he signed with the 
Theatre Guild and appeared in sev- 
eral of its shows and four editions of 
the Garrick Gaieties. 

He made his movie debut in a series 
of two-reel comedies and was featured 
with Wallace Beery in ‘Casey at the 
Bat.” Then back to New York again 
for a round of musical revues, vaude- 
ville and night clubs, and a successful 
career in radio. 

At the Pasadena Playhouse he 
starred in a musical comedy, “Hulla- 
baloo,” and remained in the Holly- 
wood area to continue his screen work 
in such movies as “Elmer the Great,” 
“The Beautiful Blonde from Bashful 
Bend” and “A Walk in the Sun.” 

Sterling, like fellow actors, Edward 
G. Robinson and Vincent Price, col- 
lects art for the love of it, and like 
them, he is a connoisseur to boot. His 
Laguna Beach home, overlooking the 
Pacific, is a veritable museum hous- 
ing an exceptional collection of con- 
temporary works. Everything from a 
Peruvian Indian mask to a Sumatran 
totem pole fills the place. And like his 
ancestor, Lady Boothby, he too, sat 
for his portrait, which was executed 
by Karel Appel. 

In color by Technicolor, “The Jun- 
gle Book” was directed by Wolfgang 
Reitherman and was written for the 
screen by Larry Clemmons, Ralph 
Wright, Ken Anderson and Vance 
Gerry. Richard M. and Robert B. 
Sherman composed five songs for the 
picture and Terry Gilkyson has con- 
tributed an additional song. George 
Bruns composed the background 
score. Buena Vista releases. 
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A trio of dim-witted branch swingers are up to no good as they get ready to move 
in where the action is in Walt Disney’s all-cartoon comedy adventure, “The 
Jungle Book,” with the voice talents of Phil Harris, Sebastian Cabot, Louis 
Prima, George Sanders, Sterling Holloway, J. Pat O’Malley and 

Bruce Reitherman. 
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It’s a nose-on collision as Mowgli gets his signals crossed while learning to 
march with a baby elephant in Walt Disney’s all-cartoon Technicolor comedy 
adventure, The Jungle Book,” with the voice talents of Phil Harris, Sebastian 
Cabot, Louis Prima, George Sanders, Sterling Holloway, J. Pat O’Malley and 
Bruce Reitherman. 
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Baloo finds that he has taken on more than he bargained for when he tries to hold 
that tiger, mean-tempered Shere Khan, in Walt Disney’s animated musical, 

“The Jungle Book,” with the voice talents of Phil Harris, Sebastian Cabot, 

Louis Prima, George Sanders, Sterling Holloway, J. Pat O’Malley and Bruce 
Reitherman. Filmed in Technicolor, “The Jungle Book” was inspired by 
Rudyard Kipling’s “Mowgli” stories. 
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BOOST THEATRE GROSSES 


MUSIC TOGETHER IN ‘CUSTOMER CATCHY’ PACKAGES! 
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THIS IS THE LITTLE-LP (LLP 319) 7” 33!/3 RPM, THE STORY PRINTED WORD-FOR-WORD 
AS ON THE RECORD PLUS 2 SONGS AND 24 PAGES OF FULL COLOR ILLUSTRATIONS! 
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FOLLOWING PAGE! 


OF ALL DISNEYLAND /VISTA RECORD DISTRIBUTORS 


SUGGESTED RETAIL 


MORE JUNGLE BOOK RECORDS 


SECOND CAST 


ATLANTA, GEORGIA 30318 
Southland Records Dist. Co. 
1235 Techwood Drive, N.W. 
(404 TRinity 3-2081) 
(404)TRinity 3-2081) 


BALTIMORE, MARYLAND 21215 
Marshall-Mangold Dist. Co., Inc. 
4805 Nelson Avenue 

Manny Goldberg 

(301 542-7214) 


BILLINGS, MONTANA 59101 
Billings Hardware Company 
510 No. Broadway 

Ralph Johnson or 

Marion Massick 

(406 245-3066) 


BOSTON, MASSACHUSETTS 
Mutual Distributors, Inc. 

157 Washington Street 
Dorchester, Mass. 02121 
Frank Holland 

(617 288-5700) 


BUFFALO, NEW YORK 14203 
Best Record Distributors, Inc. 
959 Main Street 

Len Silver or David Colson 
(716 TT 2-0427) 


CHARLOTTE, NO. CAROLINA 28208 
Mangold Record Dist. Co., Inc. 

2212 W. Morehead Street 

Herb Weisman 

(704 ED 4-0866) 


CHICAGO, ILLINOIS 
Summit Distributors, Inc. 
7447 No. Linder Avenue 
Skokie, Illinois 60076 
Jack White 

(312 677-1621) 
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12” 33-1/3 


are 


$1.89 


and these 3—children’s 7” 45 


te 


LG 795 


THESE DISNEYLAND/VISTA RECORD 


CINCINNATI, OHIO 45237 
Ohio Appliances, Inc. 
7624 Reinhold Drive 

Jerry Weiner 

(513 821-6414) 


CLEVELAND, OHIO 44115 
Seaway Distributors, Inc. 
12415 Euclid Avenue 
David Glew 

(216 421-8200) 


DALLAS, TEXAS 75207 

B & K Record Dist. Co., Inc. 
1411 Round Table Drive 
Bill Burton or Tom Sims 
(214 ME 7-1920) 


DETROIT, MICHIGAN 48238 
Merit Music Dist. Inc. 
15761-65 Wyoming Avenue 
John H. Schlee or 

Eugene Silverman 

(313 UN 3-9119) 


E. HARTFORD, CONN. 06108 
Seaboard Distributors, Inc. 
275 Park Avenue 

Marvin Ginsburg 

(203 289-9369) 


HONOLULU, HAWAII 96813 
Microphone Music Company 
605 Coral Street 

Kenneth K. Kaizawa 
(502-188) 


INDIANAPOLIS, INDIANA 46225 
Associated Distributors, Inc. 

210 S. Meridian Street 

Lynne Jenks 

(317 ME 4-2591) 


LOS ANGELES, CALIF. 90006 
Hart Distributors, Inc. 

1845 So. Orchard St. 

Ross Burdick or Jim Appleby 
(213 RI 8-2281) 


r 


A FANTASTIC DOUBLE-COVERED 
VISTA SINGLE FROM THE ORIGINAL 
MOTION PICTURE SOUND TRACK 


[F461] 


SINGS 


“BARE 


and 


SING 


LG 796 


MADISON, WISCONSIN 53711 
Tell Music Distributors, Inc. 
1017 Jonathon Drive 

Rolf Voegelin or Don Smith 
(608 257-4667) 


MIAMI, FLORIDA 

Disneyland Records Dist. Co. 
of Florida 

1950 N.E. 151st Street 

North Miami, Florida 33162 
Will Fries 

(305 949-3434) 


MINNEAPOLIS, MINNESOTA 55426 
Heilicher Bros., Inc. 

7600 Wayzata Blvd. 

Gene Patch or Lu Dahle 

(612 544-4201) 


NASHVILLE, TENNESSEE 
Southern Record Dist., Inc. 

467 Chestnut Street 

Howard Allison or James Green 
(615 254-1991) 


NEWARK, NEW JERSEY 07101 
Laredy Record Dist., Co. 

46 Green Street 

Joe Fechner 

(201 MArket 3-5984) 


NEW ORLEANS, LOUISIANA 
Delta Record Dist. Co., Inc. 
1023 Baronne Street 

Ed Walker 

(504 525-7104) 


NEW YORK, NEW YORK 10023 
Alpha Distributing Corp. 

20 West End Avenue 

Harry Apostoleris or 

Murray Viscoso 

(212 Cl 5-7933) 


PHIL HARRIS 


NECESSITIES” 
LOUIS PRIMA 
PHIL HARRIS 


“| WANNA 
BE LIKE YOU” 


7”45RPM— SUGGESTED RETAIL 94¢ 


pm SUGGESTEDRETAIL 29¢ 
: : FROM Qa Dienep's 


FOR WINDOWS-AIR PLAY-FOR LOBBY DISPLAYS-INTERMISSIONS 


‘Jungle Book 


LG 797 


DISTRIBUTORS ARE READY FOR ACTION 


PHILADELPHIA, PENNA. 19132 
Chips Distributing Co. 

2750 North Broad Street 

Ernie Santone 

(215 BA 6-4600) 


PHOENIX 17, ARIZONA 
Arizona Sundries, Inc. 

2949 North 30th Avenue 
George Souvall or Leon Weimer 
(602 272-2363) 


SALT LAKE CITY, UTAH 84115 
Billinis Distributing Co. 

3575 South 700 West 

John Billinis or Ray Peterson 
(801 266-3548 or 266-3549) 


SAN FRANCISCO, CALIFORNIA 
C &C Stone Dist. Co., Inc. 

233 Utah Avenue 

South San Francisco, Calif. 94080 
Lee Hartstone, Ralph Parsons 

or John Harper 

(415 871-8677) 


SEATTLE, WASHINGTON 98134 
Consolidated Record Distributors 
1000 - 1st Avenue South 

R. A. Harlan or Stan Sulman 

or Norm Larson or Jerry Schoeler 
or Bud Barricklow 

(206 MU 2-7188) 


ST. LOUIS, MISSOURI 63103 
Roberts Record Dist. Co. 
1900 Washington Avenue 
Robert Hausfater 

Norman Hausfater 

Norman Weinstroer 

(314 MAin 1-0470) 


Capitol Records (Canada) Ltd. 
3109 American Drive 

Malton, Ontario Canada 

Ed Leetham 

416 HOward 1-0391 


ORDER THIS 
FULL-COLOR 

GIANT ANIMATED 

STANDEE TODAY! 


Pui: Oviened eel 
OF EYE CATCHING 
MAGIC IN YOUR 
LOBBY! 


THIS ANIMATED 
DELUXE DISPLAY 
PIECE SPARKLES 
LIKE NOTHING YOU 
OR THE CROWDS 
WhO WILL BE 
CAPTIVATED BY IT 
HAVE EVER SEEN 


BEFORE. Harris GABOT « 


“Baloo” the Bear 


IT MOVES! AND IT 
WILL BE MOVING 
TE GigE 1 
YOUR BOXOFFICE 
—MORNING, NOON 
AND NIGHT! 


STANDEE ORDER BLANK 


BUENA VISTA DISTRIBUTION CO., INC. 
Attn: Specialty Dept. 
477 Madison Ave., New York, N.Y. 10022 


Please send me “Jungle Book” de Luxe 
Full Color Giant Standee(s) at $20.00 each, shipping prepaid. 


payable to: Buena Vista Distribution Co., Inc. 


THEATRE 


MANAGER 


STREET 


| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
Enclosed is my check (or money order) for $ , made : 
| 
| 
| 
| 
| 
| 
| 
| 


PROMOTE WITH THESE WONDERFUL PUBLICATIONS AND GAMES! 


They are great for contests, merchant tie-ins, lobby sales and department store promotions! 


3 “JUNGLE BOOK” COMIC BOOKS 


GIANT comic 2b 
. 

: The response to “The 

Jungle Book’ will be 

tremendous soordera 

supply of these exciting 

comic books today. 

Get them into the schools, 

libraries, barber shops 


and atlunch counters. 


Contact your local 


dealer or: 


GOLD KEY COMICS 
850 Third Avenue 


BALOO AND [a New York, N.Y. 10022 
LITTLE BRITCHES COMIC 12¢ 


THE GIANT COMIC 25¢ 


Also available is a King Louie and Mowgli comic 


es PROMOTE WITH GOLDEN BOOKS 
SHAPE BOOK 29¢ 


BIG GOLDEN BOOK $1.00 


GIANT GOLDEN BOOK $3.95 


For books at promotional 
prices contact: 


GOLDEN PRESS 
850 Third Avenue 
New York 22,N.Y. 


Use Golden Books for lobby sales and 
contest prizes. 


Arrange for local TV children’s shows 
to read stories from ‘““The Jungle Book” 


Also available is The Carousel Book 


which folds into a circular shape. LITTLE GOLDEN BOOK 


29¢ 
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STEREOPHONIC STER-3948 


® 
alt Disne ra 
, ; Tyree 


PRESENTS THE STORY AND SONGS OF 3948 


With the talents of PHIL HARRI 
SEBASTIAN CABOT 
LOUIS PRIMA 
GEORGE SANDERS 
STERLING HOLLOWAY 


ing record. 


* 


>LING'S “MOWGLI” STORIES. 


0 isneyland 


RECORD 
MTP FIOeELity 


/ 
ND 3948 


CY NV, Bits; ee 


al Ke Wa Walt Disney 


PRESENTS 


Inspired by the Rudyard Kipling ‘“Moweli” stories 
Music and dialogue from the Motion Picture Soundtrack 


Songs by Richard M. Sherman and Robert B. Sherman 
also by Terry Gilkyson 
Underscoring composed and conducted by George Bruns 


With the talents of: PHIL HARRIS « SEBASTIAN CABOT 
LOUIS PRIMA * GEORGE SANDERS « STERLING HOLLOWAY 


SONGS: 
TRUST IN ME 


Words and music by Richard M. Sherman and Robert B. Sherman. 


COLONEL HATHI’S MARCH 


Words and music by Richard M. Sherman and Robert B. Sherman. 


THE BARE NECESSITIES 


Words and music by Terry Gilkyson. 


I WAN’NA BE LIKE YOU 


Words and music by Richard M. Sherman and Robert B. Sherman. 


THAT’S WHAT FRIENDS ARE FOR 


Words and music by Richard M. Sherman and Robert B. Sherman. 


MY OWN HOME (JUNGLE BOOK THEME) 


Words and music by Richard M. Sherman and Robert B. Sherman. 


© Copyright 1967 Walt Disney Productions Printed in U.S.A. 


| 
| 


DISNEYLAND long-playing microgroove records can be played only on 334 RPM instruments. DISNEYLAND Stereophonic long-playing microgroove versions should only be played on stereo playback equipment. 


ANNOUNCE YOUR ENGAGEMENT TO THE HOLIDAY SHOPPING CROWDS! 


Contact local book stores and set up displays of Whitman books! 


jungle Book 


PAINTS and CRAYONS 


a 
THE 


“Nf 


MATIC HH 
: LMA. (=) wt 


STICKER FUN BOOK 


Also available: 


THE STORY OF : 3 = | a 
warrpieneys | ay oe SEC 2 mncic sus 
2 NA “AS 29c EACH 


e 2 FRAME TRAY 
Puget 


Saab clea | @ Mey => BOARD GAMES 
a | ) ; ey) $1.00 


BOY-GIRL 
FICTION 
$1.00 


For information contact: 
WHITMAN PUBLISHING CO. 
1220 Mound Avenue 

Racine, Wisconsin 


WATKINS-STRATHMORE CO. 
1220 Mound Avenue 
Racine, Wisconsin 


‘The wot Diy Motion Pre 
ota fron ta Mowe Serta 
by Rudyard Kipling 

e For advance 
publicity, runa 
coloring contest 
right out of this 
coloring book. 
Give prizes for 
the winning 
entry. 


ACTIVITY BOOK 29¢ COLORING BOOK 29¢ 
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FULL COLOR AD 


as shown at right will appear 
in the Sunday color comic 


supplements of 


150 NEWSPAPERS 


on specified dates selected 
to tie-in with the openings 

of ‘““The Jungle Book.” These 
newspapers have a total 


CIRCULATION OF 
29 MILLION 


This is the home audience, where 


family reading habits guarantee 
an eager reception by 


69 MILLION 


READERS 


These are the readers you 
want. They are purchasers 
and consumers of Kleenex 
and they are WALT DISNEY 


moviegoers! 


CONSUMER HAS 
TO DO /S INDICATE 


ALL THE 


WILL TIE IN WITH WALT DISNEY’S NEW 


CARTOON COMEDY “THE JUNGLE BOOK”... 


offering Free Patches and Charms of all of the delightful 
cartoon characters from this Great Boxoffice Attraction! 


A SELECTION ON THE 
COUPON, CUT /T OUT 


AND MAIL IN WITH 
FOUR SEALS PLUS 


10c FOR 


HANDLING! 


REGIONAL GENERAL SALES MANAGERS: 


Mr. A. S. Joseph 
(Northeast Region) 
277 Park Avenue 


New York, N. Y. 10017 


Mr. H. L. Sturm 
(Southeast Region) 


3390 Peachtree Road, N.E. 
Atlanta, Georgia 30326 


Mr. W. M. Bray 
(East Central Region) 
Suite 107 


Carrousel Towers, Inc. 


8075 Reading Road 


Cincinnati, Ohio 45237 


Mr. N. C. Dyer 
(North Central Region) 
One East Wacker Drive 
Suite No. 3130 
Chicago, Illinois 60601 


Mr. R. W. Ebert 
(Southwest Region) 
3816 West Alabama 
Houston, Texas 77027 


Mr. E. J. Ward 
(Pacific Region) 
Suite 704 

851 Burlway Road 


Burlingame, Calif. 94010 


Contact your local BV representative 
for additional information. 
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Get in on this p 
Offer! Mail cou, eid 


Wwe ss, Pipers 


<_< 


UR Drary oe 


The offer will also appear on 


Each box 


80 MILLION KLEENEX BOXES! 


will display a 


substantial 


credit for 


the picture! 


NABISCO'S “JUNGLE 
PALS” WILL BE FOUND ae | 
IN 5 MILLION PACKAGES ) — 
OF RICE HONEYS AND 
WHEAT HONEYS IN 

THEIR GIANT $400,000 
NATIONWIDE PROMOTION! 


eg 
se 


NABISCO WILL EMPLOY 15,000 POINT OF 


NABISCO’'S 
$400,000 TIE-IN 


A SWINGIN’ 
PROMOTION! 


ONE OF 9 

WV Aan 
PRLS 
NED) 


Each pull af rice is conted with 
“Golden Honey Glaze” te beng 
Out naiure’s own honey Svorand 
BoogHaRS. Just ae important fis 
‘alta coating helps to keag Rise 
Honeys fresh and cares! tow! 


We hope that thie naw ieomore 
ment frum Madiscs wil mate Soe 
Honeys af the more ayant 


Ney s 
mers He den ® Cap 
ry 7800, 
§ Sige" Tuy , No 
BUNGIE Brass 
SOS yt 


PACKAGE 


— 


Each package will contain one, 2-inch plastic ‘Jungle Pal,” from Walt Disney’s 
“The Jungle Book,’ with a possible collection of 6 characters. A deal offering 
the complete set is being made available for 50¢ with proof of purchase. 


NABISCO’S POWERFUL TV CAMPAIGN 


will use commercials 

featuring lead-ins from:“‘The 
Jungle Book’”’ footage. These 
commercials hit the 55 TOP U.S. 
MARKETS witha 
guarantee of 65 
rating points per 
week... withan 
average of 10 
spots per week in 
each market. In 
addition, they are 
buying NETWORK 


2088 
Or eam 
. 


° 

wee E 
JUN Is ney x ONE OF Spe iY 
NCE and lagers 


INSy 
RICE ang wesctAces of 


* and WHE, Hi 


PURCHASE DISPLAYS IN SUPERMARKETS AND SPOTS on three 
key Saturday 

GROCERY STORES NATIONWIDE. : 
morning kid 
shows. 


EASTERN REGION 


GERRY COLEMAN 
Regional Sales Mgr. 


STEVE HARRISON 
LEO SULLIVAN 

70 Chestnut Ridge Rd. 
Montvale, N. J. 07645 
phone: 201-391-4300 


BILL LEWIS 

LEO BARTEL 

12 Main St., Rm. 14 
Natick, Mass. 01760 
phone: 617 OL 3-7411 


BILL SNOW 

885 Flatbush Ave. 
Brooklyn, N. ¥. 11226 
phone: 212 IN 9-3935 


ATLANTIC REGION 


DAVE WOODBURY 
Regional Sales Mer. 


JOE GUINAN 

The Benson 
Jenkintown, Pa. 19046 
phone: 215 WA 7-4155 


WARREN ENGLISH 
243 Urban St. 

Buffalo, N. Y. 14205 
phone: 716 TX 4-3636 


MR. SHOWMAN! HEREIS ALIST OF NABISCO’S REGIONAL AND DISTRICT SALES 
MANAGERS. CONTACT THE ONE NEAREST YOU FOR ASSISTANCE IN YOUR LOCAL CAMPAIGN. 


DAVE BROWN 
Lusk Building 

929 Park Ave. 
Pittsburgh, Pa. 15234 
phone: 412 LO 11-7071 


BILL DEHN 


7120 Southfield Ave., Rm. 5 


Cleveland, Ohio 44109 
phone: 216-661-6162 


BERNIE STEVENS 

111 W. Susquehana Ave. 
Towson, Md. 21204 
phone: 301-823-6209 


ED WEHS 

589 Altoona Trust Bidg. 
Altoona, Pa. 16601 
phone: 814 WI 2-5006 


SOUTHERN REGION 


DON TAYLOR 

Regional Sales Mer. 
JACK HAMMOND 
1488 Langston Ave., S. W. 
Atlanta, Ga. 30310 
phone: 404 PL 8-6680 


FF BICKERSTAFF 

308 Tampa St., Suite 271 
Tampa, Fla. 33602 
phone: 813-220-2245 


BOB PHILLIPS 
3340 Poplar Ave., Rm. 133 
Memphis, Tenn. 3811 
phone: 901 GL 8-6771 


TOM PLYMALE 

361 Reserve Ave. 
Box 930 

Roanoke, Va. 24005 
phone: 703 DI 4-1116 


CENTRAL REGION 


AL BOMELY 
Regional Sales Mgr. 


4104 N. Harlem Ave. 
Chicago, Ill. GO634 
phone: 312 GL 3-5371 


ROY BISHOP 

107 N. Addison Rd. 
Addison, Ill G0101 
phone: 312-279-7600 


PAUL FLORY 

2067 Beechmont Ave. 
Cincinnati, Ohio 45230 
phone: 513 BE 1-3971 


DICK PETERS 

4826 W. Forest Home Ave. 
Milwaukee, Wisc. 53219 
phone: 414 EV 3-7735 


COLEMAN PHILLIPS 
3599 S. East St. 
Indianapolis, Ind. 46227 


phone: 317S1 4-3563 


MAX HORNIMAN 
25716 Schoolcraft Rd. 
Detroit, Mich. 48239 
phone: 313-376-4303 


BOB WELD 

730 Stinson Bivd. 
Minneapolis, Minn. 54413 
phone: 612-331-4321 


WESTERN REGION 


CHARLIE REED 
Regional Sales Mer. 


Ww. L. BERLEMANN 
4400 S. Kingshighway 
St. Louis, Mo. 63109 
phone: 314 FL 1-O800 


GEORGE BAILEY 

70 W. Sixth Ave., Suite 119 
Denver, Colo. 90204 
phone: 303-244-2528 


GORDON LINS 

5805 Nall Ave. 

RO. Box 1365 

Mission, Kans. 66222 
phone: 913 RA 2-1717 


CLEM VOLKENANT 
3839 Merle Hay Rd. 

Des Moines, lowa 50310 
phone: 515-276-5389 


LUTHER WINANS 
2510 Broad St. 
Houston, Texas 77002 
phone: 713 MI 5-1390 


JACK McKNIGHT 
1210 Old Gate Lane 
Dallas, Texas 75218 
phone: 214 DA 7-3759 


PACIFIC REGION 


TED LAKE 

Regional Sales Mer. 
RUSS PETERSON 
1267 14th St. 
Oakland, Calif. 94623 
phone: 415-452-0078 


JOHN BYSTROM 

2500 W. Orangethorpe Ave., 
Suite C 

Fullerton, Calif. 92633 

phone: 714-879-6520 


HOWARD MESSICK 
a9 S.E. Clay St. 
Portland, Ore. 97214 
phone: 503 BE 5-8305 
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ROYAL GELATIN LAUNCHES 
SUPER-COLOSSAL PREMIUM 
-  _GIVE-AWAY PROMOTION! 


Standard Brands has come up with 
totally new DISNEYKINS as a 
national tie-in promotion for Walt 
Disney's “The Jungle Book.” 


There is also a premium...a 
“CHILD'S GROWTH CHART" 

. to be made available with a 

ing ne | econ 6-pack purchase of Royal Gelatin. 


ti 
dish, cp, 


add 3 
cutting sa 
gs. 


NATIONAL TV PROMOTION 


“The Jungle Book’ will be 
promoted on Saturday 
morning kid programs with 
at least 6 spots per week 
over a 6-week period 
beginning in January! 


COLOR SUNDAY 
SUPPLEMENT ADS 


There will be 

a 4-color 
Sunday 
Supplement ad 
in 60 markets. 


12,000 displays 
featuring the chart 
will be seen in lead- 
ing supermarkets 
across the U.S. This 
bright display will 
attract the attention 
of millions of potential 
patrons for Walt 
Disney's newest 
animated musical 
comedy, ‘The 
Jungle Book.” 
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i - Walnut Street, Norv 
» Ben Cooper, Inc. 


Gold Key Comics - 


——-3334th St, ‘Brooklyn, NY. 1232. 


Diener Industries, Inc. a 
13830 Saticoy St., Van Nuys, Cait s1402 - 


 DisneylandRecordCo. _ 
800 Sonora Avenue, Glendale, on - 

_ (477 Madison Ave., NY. 10022) 
Frankonia Products, Inc. 

1107 Broadway, New York, NY 10010) 


850 Third Avenue, New York, N. iy, 10022 


Golden Press 
850 Third Avenue, New York, N.Y. 10022 


Gund Manufacturing Co. 
200 Fifth Avenue, New York, N.Y. 10010 


- Hassenfeld Bros., Inc. 


PO. Box 1059, Pawtucket, RI. 02862 


s Holland Hall Products, ie 


12 Magee Avenue, Stamford, Conn. 06902 
Ideal Toy Company -_ 
184-10 Jamaica Ave., Hollis, NY. 11423 
(200 Fifth Avenue, NY. 10010) oo 
James Industries, Inc. _ — 
Beaver St. Ext., Hollidaysburg, Pa. 16643 - 
Jaymar SpecialtyCo. 
200 Fifth Avenue, New York, N.Y. 10010 | 
_ Kohner Bros., Inc. 
a Paul Kohner Place, E. Patterson, Nu. 07407 


le Marx & Co., Inc. 
200 Fifth Avenue, New York, N.Y. 10010 


Milo Products, Inc. 

A9 Junius Street, Brooklyn, N. ¥ 11212 
Multiple Products, Corp. 

1260 Zerega Avenue, New York, N.Y. 10462 


_ New York Toy Corp. 
200 Fifth Avenue, Neti York, N.Y. 10010 


* Parker Bros., Inc. 


Salem, Mass. 01971 


Pressman Toy Corp. 

1107 Broadway, New York, N.Y. 
Tru-Vue (Div. of Sawyer’s Inc.) 

P.O. Box 490, Portland, Oregon 97207 


View-Master (Div. of Sawyer’s) 
P.O. Box 490, Portland, Oregon 97207 


— “Comic books 


oe : card. games - 


| sets, Dey 
a Costumes, Masks — : _ 

: a ree : ~ Aladdin in Res fe. 
—lovABles = = 103 Murfreesboro Rd., ‘Nashville, Tenn. 37210 

| Allied Chemical Corp. (Dinnerware Products) 


= Reber AR c ee ae Merchandise Mart, Chicago, Ill. 60654 


(1450 Broadway, N.Y. 10018) 


—_ Colgate-Palmolive Co. 


* Suction-cups ab a : : | : : 300 Park Avenue, New York, N Y. 10022 


Dexter Manufacturing Co. 


Golden Books 


Stuffed toys, 
hand puppets 


Coloring activities, 
Rub-ons, target games, 
talking telephone | . 


Squeeze toys 


Hire 


EXPAN DEES Glotted, 


compressed sponge toys) 


Jigsaw puzzles, inlaid 
puzzles, piano books 


- Tricky trapeze push-button 


toys, Wrist twist puzzles, 
pull string characters 


Disneykins, wind-up tops, — 


heat moulding set 


Plastic coloring table cloth 


Plastic Jungle wagon — 
& boat : 


Fun’l-Tun’l; Jumpin’ Jiminy 


Games 
Blimps 


3-Dimension film cards, 
viewers 


3-dimension color reels, 
viewers 


100 Stewart St., Providence, Ril. 02908 


Enesco imports, Inc. 


__ 4A4N. Lake Shore Drive, Chicago, Ill. 60611 


EPC. lnc. 
925 N. Third Street, hide, Pa. 19123 


WC. Jones Publishing Co. 
1831S. La Brea Ave., Los Angels, Calif 90036 


Murray Hill Products, Inc. | 
7 00D eens, New Yor, NY. 10016 | 
 Pez-Haas, Inc. 

10 Columbus Circle, New York, NY. 10019 
Porter Chemical Co. : 
= ets eee Lionel Corp.) 

oy ae Hagerstown, Nore 21740 

ee 

347 Fifth Ave., Rm. 401, New York, NY. 10016 


Westab, Inc. 
St. Joseph, Mo. 64502 


_ HOUSEWARES, STATIONERY AND MISCELLANEOUS 


‘Schoo lunch Kits 


“Melamine hee : 


_Soaky 


ot rls’ & boys’ jewelry 


Ceramics 


Framed pictures 


-Stereo-dimensional 


pictures, postcards — 
Needlework kits 


- Plastic candy dispensers 


~ Phonographs . — 


Dusting Powder, cologne — 


Motng tablets 


_ WEARING APPAREL AND SOFT goons 


Benay-Albee Novelty Co. 


92-01 Flushing Ave., Maspeth, N.Y. 11378 


Empire Shield Co., Inc. 


67 34th Street, Brooklyn, N.Y. 11282 


Fun Frills, Inc. 


29 W. 36th St., tbh York, N. Y, 10018 


Glenco Infants Items, Inc. 

21 Omaha Street, Dumont, N.J. 07628 
Perfect Fit Industries, lic. 

303 Fifth Avenue, New York, N.Y. 10001 
Shirtees Inc. 

390 Fifth Avenue, New York, NY. 10001 
RobertTutelmanCo. 

P.0. Box 472 R.D. #1, Somerset, Pa. 19501 


Wamsutta Mills Inc. (M..Lowenstein, & Sons) 
1430 Broadway, New York, N.Y. 10018 


- Novelty Hats 
Infants garments 
- Smocks, shifts, dresses 


: Bibs 


Bedspreads, draperies 
matching sets, blankets 


Knitted polo shirts — 


Boys’ woven pajamas 


Sheets, pillow cases, 
beach towels, hand 
towels, wash cloths 
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MERCHANDISE 


VIEW-MASTER 


View-Master 
3-Reel Packet 
Suggested Retail $1.25 VIEW-MASTER 


Division of Sawyer’s Inc. 
P.O. Box 490 

Portland, Oregon 97207 
Contact: Charley Van Pelt, 
Sales Administrator 


Ray Addeo Sales Manager 
VIEW-MASTER 

Division of Sawyer’s Inc. 
3500 N. Kostner Ave. 
Chicago, Illinois 


; 
z 
. 
: 
: 
f Steree pictaces 


FUN FRILLS, INC. 


Girls’ Orange Dresses 


COLORFORMS 


#409 
Sizes 1-2-3 
Sug. Ret. $3.49 


Vinyl stick-on activity 
Suggested Retail 


sie #509 


Sizes 4-6-6x 
Sug. Ret. $3.69 


COLORFORMS 

Walnut Street 

Norwood, New Jersey 07648 
Contact: Herb Torchin 


J. CHEIN & COMPANY 
WILLIAMS STREET 
BURLINGTON, N. H. 08016 


#133 Jungle Book Pail and Shovel 
Size: 5%” x 534” diameter 
Sug. Ret. 39c 


Fun Frills, Inc. 
29 W. 36th St. 
New York, N.Y. 
10018 
Contact: 
Bernard Brosk 


Contact: Morris Dorfman 


J. CHEIN & COMPANY 
200 Fifth Avenue 
New York, N. Y. 10010 
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W.C. JONES PUBLISHING CO. PERFECT FIT INDUSTRIES, INC. 


Stereo dimensional 
pictures 


Post card — 4” x 512” 


Framed picture — 
8” x 10” (picture size) 


Framed picture — 
11” x 14” (picture size) 


a 


Tailored Bedspreads & Accessories — 
sturdy cotton; multi print on white background 


Sug. Ret. 
bod apreea BUM KuSiZG: enatetabte ie ee ois have gece names $ Hee ea PERFECT FIT 
POMP IEE Foci ac kis. caves ont breil f 

W. C. JONES PUBLISHING CO. Bed apres Sn eye a eee 11:99 ea INDUSTRIES, INC. 
131 S. La Brea Avenue Pil eee oc? Bee oe 
Los Angeles, Calif. 90036 Quilte SoBupheien kite nk. cee< ae enne eek sce oe 5.99 ea New York, N.Y. 10016 

OMT tas nih et 74s) Ae Ae ope Meee Reo erro OGIO tan 6.99 ea 9 : 
Contact: W. C. Jones Quiltsstullisizomeramc renee... Soci sneer sen ie 7.99 ea Contact: Sidney Filderman 


PEZ-HAAS, INC. 


PARKER BROTHERS, INC. 


Exciting ‘““Jungle Book”’ 
Game. All New 
and Fascinating. 


$2.00 Plastic candy 


Suggested retail 


dispensers 
of 
PARKER BROTHERS, INC. M li 
Salem, Mass. 01971 Owgil, 
Contact: Randolph P. Barton Baloo and 
King Louie 
Sug. retail 


25¢ 


PEZ-HAAS, INC. 
10 Columbus Circle 


New York, N.Y. 10019 Contact: Curt Allina 


ROBERT TUTELMAN CO., INC. 
P.O. BOX 472 
SOMERSET, PA. 15501 


DEXTER MANUFACTURING CO. 


Boys’ pajamas 


Sanforized cotton flannel; 
multi print on red, blue or gold. 


Girls’ charm bracelet 
Suggested retail 


$1.00 


Sizes: 3-7 and 6-12 
Sug. Ret. $1.98 and $2.98 


Contact: 
Irving Katz 


This delightful bracelet is made up of all of the 
cute characters from the motion picture. 


Contact: 
Richard Steimle 


DEXTER MANUFACTURING CO. 
100 Stewart Street 
Providence, R.1!. 02903 
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50 
JB 52 
Buzzy the Vulture (13”) 


Musical Baloo(9”) $6 


$6.50 


Shere 
Khan (24’”) 


JB 23 
Baby Elephant (12”) 
$5.50 


O. 


uw 
Y 
a 
Z 
z 
<r 
a 
ec 
ul 
= 


JB 16 
Kaa the Snake (48”) 


50 


Y. 10010 
Libou 
Louie 


Bern 


le 


ing 


N 


K 
Standing 
Baloo 


JB 118 (22”) 


GUND MANUFACTURING C 
200 Fifth Avenue 
New York, 
Contact 
(12”) $5 
JB 18(14”) 
$6.50 


Baby Elephant JB 100 
Baloo JB 100 
MJB 21 (9’’) 
Musical 
$6.50 


KaaJB 100 


Libou 


le 


Bern 


JB 221 (18”) 
$12.00 
Contact 


Bagheera JB 100 


King Louie JB 100 
sizes 


Additional Fun For Tots 
From GUND ~ 


Miniature Velveteen 
Stuffed Animals 6” to 8” 

Cuddle Baloo 

ir: 4 different 


W 
Y 
r= 
Z 
c. 
r 
oO 
ec 
ul 
= 


GUND MANUFACTURING CO. 


200 Fifth Avenue 
New York, N.Y. 10010 


JB 321 (27”) 
$30.00 


JB 121 (11”) 


Vulture JB 100 
Shere Khan JB 100 


HASSENFELD BROS., INC. 
P.O. Box 1059 
Pawtucket, Rhode Island 


Picturama Rub-Ons #2906 
Sug. retail $2.00 


Oil Painting 
: By Numbers #2269 
Sug. retail $1.60 


es tmREMMR MERE 


Oil Paint 
By Numbers 
#2187 
Suggested 
Retail 


Numbered Pencil and Paint Set 
#3671 
Suggested retail $1.60 


Numbered Pencil 

Coloring Set #3663 
Suggested 
Retail $1.60 


Talking 
Telephone 
#5434 
Suggested 
Retail 

ra $9.00 

Game 

#5115 

Suggested 

Retail 


$1.60 


ALLIED CHEMICAL CORP. 


Melamine 
Dinnerware Set 


Suggested Retail 
$2.50 


ALLIED CHEMICAL CORP. 

Plastics Dinnerware Dept. 

1450 Broadway 

New York, N.Y. 10036 

Contact: P. J. Shepherd 
Director of Marketing 
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JAYMAR SPECIALTY CO. 


Picture Puzzle #5030 
(ROMEO AO 


Suggested Retail 69¢ 


Inlaid Puzzles #2730 
a Suggested Retail 39¢ 
Pocket Sized Puzzles #8730 


Suggested Retail 29¢ 


picTURE puzZLES 


3 
-IN-TRAY INLAID PLAQU 


3 STAY 


Puzzle 
in-the- 
round 
#3030 
Suggested 
retail 
$1.00 


NLAID PLAQUE PICTURE 


Set of 3 Inlaid Puzzles #3230 
Suggested retail $1.00 


12-Key 
Piano 
JAYMAR SPECIALTY COMPANY Book 
200 Fifth Avenue #J-2270 
New York, N.Y. 10010 a 
Contact: Ralph Kaufman $3.00 


DIENER INDUSTRIES, INC. 


Mowgli 
and Kaa 
#2005 


Ziggy #2004 


Baloo #2002 Baby Elephant #2001 Bagheera “JIGGLERS”’ 
oe Suggested Retail 
DIENER INDUSTRIES, INC. ee een 


1380 Saticoy St., Van Nuys, Calif. 91402 * contact: William M. Diener 
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HOLLAND HALL PRODUCTS, INC. 


Vinyl Squeeze Toys 
(Baloo, Mowgli, Baby Elephant) 
Sug. retail $3.00 Individually $1.00 


MERCHANDISE 


NEW YORK TOY CORP. 


Fun-L Tun-L 
2 ft. in diameter — 10 ft. long 
with wire hoops 


— ae f IMINY 


JUMPIN’ 
JIMMINY 
Inflates to 3 feet... 
NEW YORK TOY CORP. Real trampoline 
Holland Hall Products, Inc. ha Cage fun! 
12 Magee Avenue Mond clcborbee RUkin Suggested retail 


Stamford, Conn. 06902 $11.00 
Contact: Bryce Holland 


Suggested retail $1.49 each 
PAPIER MACHE BANKS 


#WDE 204 #WDE 205 #WDE 206 #WDE 20 
Baloo - Mowgli King Louie - Mowgli Baby Elephant - Mowgli Bagheera - Mowgli 


#WDE 209 


#WDE 208 Shere Khan - Mowgli 


Kaa - Mowgli 


CERAMIC FIGURINES Suggested retail $1.00 each 


#1 97 Mowgli ( assort. of 3) 
JAMES INDUSTRIES WA? Dikweys 


EX-PAN-DEES — Compressed : 4 , WAMSUTTA MILLS, INC 
Pues. 5 Toys ¥D /@ 1430 Broadway, New York, N.Y. 10018 


Multi 
Color 
Motif 
Beach 
Towels 

A Pe 
suggested 
retail 


#630 


Suggested 


Features: Retail $2.00 
Baloo $1.98 
Mowgli 
Bagheera JAMES INDUSTRIES Contact: 
Baby Elephant Beaver Street Ext. Gerald 
Shere Khan Hollidaysburg, Pa. 16643 Hetzel 
King Louie Contact: Mrs. Betty James 
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Coming from WALT DISNEY! 


THEY LIVED THE 
GREATEST ADVENTURE 
OF THEM ALL! 


JOHN DOROTHY JAMES JANET TECHNICOLOR ’:- FiLveD N PANAVISION’ 


CO-STARRING WITH 


SESSUE TOMMY KEVIN CECIL ANDY MILTON LARRY 


PRODUCED BY DIRECTED BY SCREENPLAY BY 


Based on the nove' Re-released b 
“Swiss Family ae by Sikes wyss - BILL ANDERSON “KEN ANNAKIN-LoweLt s, HAWLEY. BUENA VISTA eee COTM. Sib wircicom Readurions 
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ithe 
CROSS-COUNTRY TOUR 


LATE THIS YEAR, PRIOR TO 
NATIONAL RELEASE, A GIANT 
PERSONAL APPEARANCE 2/ 

DAY TOUR COVERING 22 CITIES 
COAST-TO-COAST WILL KICK 
OFF THE OPENING CAMPAIGNS 
OF “THE JUNGLE BOOK”. 


Fan clubs 
will be on ts Ges 

ilwaukee e oy adelphia® 
hand to greet ENS eee) oarimer 


the Disney 
plane in 

the 22 cities 
covered in the 
tour schedule. 


oo e Indianapolis 
ancis© tee 
eo san it penvet ® gt. Lou's ic 
MCinnat; 


%, prrant@ i 


iy Miamj; 


! Headlining the tour will be Wally Boag of Disneyland’s 
Golden Horseshoe Revue with the able assistance of animal characters: Baloo, 
King Louie and Col. Hathi. An artist from the studios in Burbank, California, will bring the lovable 


cartoon personalities to life in his sketches done to a musical accompaniment. The fun and excitement 
will include visits by the costumed characters to children’s hospitals, TV shows, department stores and drama editors of newspapers. 


The following major department stores are among many where appearances are being made by the entire 
“Jungle Book” troupe: 


Nieman-Marcus Dallas Hecht Company Washington, D.C. Stix, Baer, Fuller St. Louis 
Foleys Houston Higbee Company Cleveland May D. & F. Denver 
Maison Blanche New Orleans Donaldsons Minneapolis The Emporium San Francisco 
Jordan Marsh Miami 


For an itinerary schedule of the tour in your city or surrounding area, contact your local BV representative without delay. 
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All of the fun and high-hilarity of Walt Disney's funniest animated comedy 
/s captured in full color by King Features Syndicate Sunday Comics! 


UE FLEA-PICKIN iS 
( TAKS SEF my CUB! 
a Ur, 


EX Z 


Wud Disney's | Bran sree 
TREASURY of 
Cc Lae TALES 


\ 
- LL Give Y BuT-BUT I 
z YOuLL GI BUT eT OW 
A OD! AN’ OLD fi ‘SECRET } DON'T Kf 
is Beane | tale CAEN i ed (FON Nake 
oe AP FOR IRE! po plbioeee 


a 


“UP asxs 


H_UP 
LATER: 


y 
poosy \ 
uP DE Al 
ip. 


- ™ SCOOBY, 
e oe ff DOO--- +H 
—- 5 VHEN 

= 6 ARE DELIGHTED WHI Woo 
Wee EEN LONG Ae DANCES INTO THEIR MIDST. 


Distributed on a national basis as a 13 week series start- 
ing Nov. 5, this comic will be published in 40 major metro- 
politan newspapers and will be enjoyed by more than 
40,000,000 readers. 


Mr. Exhibitor! Inform the public in advance and let them 
view these funny strips in your lobby. Display them, add- 
ing a new edition each week, and build excitement and 
interest in your coming playdate. 


TELL THEM EVERYWHERE THAT “THE JUNGLE 
BOOK” IS COMING TO YQUR THEATRE WITH CHEER- 
FUL BALLOONS IN FLASHY ASSORTED COLORS! 


Give them to local merchants to display in their store windows. Surround the 
boxoffice with them as well as your poster displays. Give them out witha 


purchase from your concession stand. .~ 


® 
Your campaign is well on the way when every child in town is 
waving your Theatre Imprint Balloon. 


“THE JUNGLE BOOK’’ BALLOON ORDER BLANK 


style 22-070 JB imprinted balloon 


OAK RUBBER CO., Ravenna, Ohio 44266 
Attn: Mr. Perry Williams, Sales Mar. 


Date: 


Please send me imprinted “The Jungle Book” balloons, shipped 


$14.00 per 500 $25.00 per 1000 


Enclosed is my check (or money order) for $ 


I 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
made payable to Oak Rubber Co. | 
PLEASE FILL IN: Theatre copy (3 lines) ) | 
| 

| 

| 

| 

I 

| 

| 

| 

| 

| 

| 

I 


| 
| 
| 
| 
| 
| 
| 
| 
prepaid, at — 
| 
| 
| 
| 
| 
| 
| 


@ 


Target date for delivery Date of opening 


Manager 


| 

i 

Theatre 
| State 
i 


22-070JB 

7-inch diameter round balloon, assorted colors, 
imprinted two sides. First side imprint as shown 
above. Second side imprint, theatre copy in three 
or four lines. 


IMPORTANT 


All shipments are postpaid. Your order must include a check or money order for 
the full amount. Also include your theatre copy, which Oak Rubber will set up in 
type for imprinting. 

Allow 2 weeks from the time Oak Rubber receives your order to delivery of bal- 
loons at your theatre. A delivery target date is requested. 


YOUR THEATRE FRONT CAN SPARKLE WITH LAUGHTER AND FUN! 


Make your engagement of ‘‘The Jungle Book” a festive one by adding gaiety, color and excitement to your theatre front with these bright 
flags and banners in De Luxe fluorescent satin! 


Walt DiSNeY 


PRESENTS 


Jingle Book 


TECHNICOLOR® 


1967 WALT DISNEY PRODUCTIONS 


3-PIECE STREAMER. An attractive 17’ banner, priced at $21.50 each. 


TECHNICOLOR® 


©1967 WALT DISNEY PROD 


SECTIONAL VALANCE. $2.15 per running foot. Minimum order — 10 feet. 


Walt DISNEY 


presents 


THEATRE 


“4967 WALT DISNEY 
PRODUCTIONS 


AUTO BUMPER BANNER: $1.00 each. (Minimum order—15 pieces). Free theatre imprint. 


Jiindle Book cuucoor 


An All-Cartoon Feature 
Inspired by the 


RUDYARD KIPLING 


“Mowgli” Stories 


Manufactured by 
NATIONAL FLAG 
COMPANY 


43 West 21st Street 
New York, N.Y. 10010 


| THREE In U.S.A. also order 
COLOR from your nearest 
USHER’S NATIONAL SCREEN 
BADGES SERVICE OFFICE 
Let your staff ; 
herald this 
wonderful 
motion picture In Canada order from 
with these CONSOLIDATED 
TECHNICOLOr badges, Priced THEATRE SERVICES 
1967 WALT DISNEY: PRODUCTIONS . 120 Wellington St. W. 
at 50 cents Toronto, Ontario 
each. 
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CREATE GOOD SOLID 
IMPACT AND A 
BRIGHT THEATRE 
FRONT WITH AN 
ARRAY OF LOBBIES! 


ORDER THEM TODAY... 
DISPLAY THEM EARLY 

AND GET THE WORD 
ALL OVER TOWN! 


“THE 
JUNGLE 
BOOK” 

1 SHEET 
& WINDOW 
CARD 


There is a jumpin’ teaser 
trailer filled with ‘want- 


to-see’ power! Order it 
today! (See page 2) 


“THE 

JUNGLE 
BOOK” 
14x 36 


“THE JUNGLE BOOK” 6 SHEET 


the Jungle is Jumpin’ with Joy! | 


fb tO 


id 
<@ WALT DISNEY'S 


Us Sense 
Us TEONRIODLOR® 


. UNGLE BOOK” — “CHARLIE” 
THE SHEET & WINDOW CARD 


“THE JUNGLE BOOK” — “CHARLIE” “THE JUNGLE BOOK” — 
3 SHEET CHARLIE” 14 x 36 


SET OF (9) 
FULL 
COLOR 

11x 14's 

SET OF (8) 
FULL 


COLOR 
8x 10’s 


22 x 28 


Litho in U.S.A. 


h 
SD WALT DISNEY 


presents 


7 Chariie, 
’ Lonesome 


IN Released by BUENA VISTA DISTRIBUTING CO., INC. © 1967 WALT DISNEY PRODUCTIONS 


Mat 601—660 lines—6 cols. x 110 lines (47 inches) 


The suiugiugesl... stugingesC of them alf,/ 


WALT DISNEYS 


An All-Cartoon feature inspired by the RUDYARD KIPLING ‘Mowgli’ stories 


TECHNICOLOR*" 


PHIL SEBASTIAN Louis GEORGE STERLING 


* HARRIS CABOT-PRIMA: SANDERS HOLLOWAY 


Baloo the Bear Bagheera the Panther _—_King Louie of the Apes Shere Khan the Tiger Kaa the Snake 


TECHNICOLOR’ 


Released by Buena Vista Distribution Co., Ihe 
© 1967 Walt Disney Productions 


LOOK TO THE NAME 
WALT DISNEY FOR THE 
FINEST IN FAMILY 
ENTERTAINMENT 


: Man...like if you exhibitor cats use these swinging 
¢ teasers your J.B, scene will be a real "Pack-In!" : 


Boy- oh boy. This 
ure is Some 
a0 _ 


ala ree with 
King Loute in 
Walt cle ROO . 


Swing along 
with Baloo in 


its the Years Biq 
‘Laff-in’ 


“Tm. Disney's 
in nge eho Walt Disney's g B 
sage “Junsie Booka OUNEle Book 
oF a eau . TECHNICOLOR® 
THEATRE © 1967 WALT DISNEY PRODUCTIONS te 
THEATRE es 
56 lines 62 lines 


56 lines 
TEASER MAT JB-5X 


YOU'LL HOWL... when the New Rock 
Group lets Fly. 


IN WALT DISNEY'S 


jingle Hook 


TECHNICOLOR® 


THEATRE 


70 lines 


Oo S 
aS | ..AND YOU BETTER BELIEVE IT! 
a ‘ 


EXPLOITATION & AD PAD 


Newspaper mats, including ads, special slugs, merchants co-op ad and coloring 
contest, are included in this AD PAD format. 


The pages are printed on one side only for your convenience in removing 
selected ads for direct reproduction in offset newspapers and for other special 
uses. All material in the AD PAD is designed for highest quality reproduction. 
Please note: Publicity scene cuts are reproduced on the publicity pages. 


CONTENTS 


@ EXPLOITATION 
COLORING CONTEST 


@ COMBINATION ADS “JUNGLE BOOK’’- 
‘““CHARLIE THE LONESOME COUGAR’ ‘(including composite) 


Mat #502 575 lines Mat #403 340 lines Mat #401 160 lines Mat #105 90lines Mat #103 50 lines 
Mat #305 555 lines Mat #207 258 lines Mat #205 148 lines Mat #203 /74lines Mat #202 28 lines 
Mat #304 429 lines Mat #302 210 lines Mat #204 100lines Mat #104 60 lines Mat #102 28 lines 
Mat #208 400 lines Mat #206 200 lines Mat #301 90lines Mat #201  50lines Mat #101 14lines 
SINGLE ADS ‘‘JUNGLE BOOK”? (including composite) 

Mat #503 525 lines Mat #405 288 lines Mat #402 148 lines Mat #303 75lines Mat #107 45 lines 
Mat #308 441 lines Mat #213 208 lines Mat #211 120 lines Mat #215 50lines Mat #216 28 lines 
Mat #307 348 lines Mat #306 174 lines Mat #210 80lines Mat #108  50lines Mat #106 21 lines 
Mat #241 344 lines Mat #212 160 lines Mat #109 77 lines Mat #209 48 lines Mat #110 14lines 


SPECIAL SLUGS Including: 


Announcement Underliners 


Starting Date Slugs 
Holdover Overliners 


COMPOSITE AD MAT 
MERCHANTS CO-OP AD 


PEOPLE STOPPERS 


lf you have access to a continuous 16mm pro- 
jector in your town get it in the window of the 
record store or put it in front of the theatre or 
in the lobby. Use some of the film clips listed 
on page 3 of the pressbook. 


CELEBRITY HUNT 


Is there a Big Game hunter in your town? Ora 
jungle explorer? Have private safaris into the 
jungle been made by any of your citizens? 
They may be good for some unusual publicity 
in the way of radio interviews, news stories, or 
a personal appearance at your theatre. 


MERCHANT WINDOW DISPLAYS 


WITH TOYS getting bigger and more life-size, 
a two-way Toy Shop tie-up is suggested. 
Arrange for a store window display of their 
largest animal toys... with a theatre credit card 
and stills. In return, put in your lobby a display 
of the same toys, with a credit card for the toy 
merchants. To further attract attention, use 
your PA system to carry jungle rhythms to your 
marquee. 


PET STORES selling birds and tropical fish 
are another possibility for a window display. 
They can call attention to any rare birds or 
finny beauties they have. 


TIE-INS WITH MUSEUMS 


NATURE STUDENTS...Naturalist organi- 
zations and natural science departments of 
schools will find much of interest in ‘‘The 
Jungle Book” and they should be especially 
informed of your showing. 


Schools should be kept advised of any con- 
tests and provided with story material for the 
school paper. Also supply them with stills for 
display with nature study books in the school 
library. 

NATURAL HISTORY MUSEUMS, in addition to 
stills, should be provided with stories to be 
used in any literature they may publish...and 
also for bulletin boards. 


MYSTERY VOICE RADIO CONTEST 


A 7" disc has been prepared featuring the 
voices of Phil Harris, Louis Prima, Sebastian 
Cabot, George Sanders and Sterling Holloway. 
A number of comedy dialogue excerpts by 
each of the five stars from ‘‘The Jungle Book”’ 
have been selected. Work out a contest with a 
radio station whereby they would play a dif- 
ferent mystery voice from ‘‘The Jungle Book,”’ 
each hour during the day for several days. 


When the listeners feel they have correctly 
identified the voices they would mail a post- 
card to the station. 


This contest was promoted by KFWB in Holly- 
wood. Here is a script which was used by the 
station and how the contest can be handled 
on the air: 


LIVE 1: 


After more than three years in the making, Walt 
Disney’s most exciting animated feature 
motion picture is coming soon. It’s the Jungle 
Book —and, here is how you could attend a 
screening of this delightful picture. Just guess 
the identity of our mystery voice.: 


(CUT 1): 

(Contents) ‘Man, That’s what | call a swingin’ 
party.” 

LIVE 1: 


Our mystery voice plays the part of Baloo the 
fun loving bear. Here he is again.: 


(CUT 2): 

(Contents) ‘Man, That’s what | call a swingin’ 
party.” 

LIVE 1: 

The first (x number) of people who guess his 
identity will receive invitations for two to Walt 
Disney’s ‘Jungle Book’’, (date and theatre 
Copy). Send your guess to: Jungle Book, (Radio 
Station-Your town). 


This is a quick recap of the Jungle Book pro- 
motion: 

1. KFWB ran sixty 45 second promotional 
announcements on behalf of the Jungle 
Book campaign. 

2. KFWB placed Jungle Book posters in the 
stations lobby window for a period of one 
week. 


THE MOWGLI-BALOO MAZE 


Add variety to your contests and promotions. 
Make up a herald using The Jungle Book Maze 
shown in the ad pad. Order the mat from the 
Buena Vista Specialty Department in New 
York. Imprint heralds with it on one side and 
one of the larger ads on the other. Tie-in with 
supermarkets and department stores. 


COLORING CONTEST 


An effective way to reach the kids is through 
the coloring contest tied-in and promoted by 
an art supply or stationery store. Run the con- 
test in the local paper or use it on heralds. 
Mats in 3 columns or herald size are available 
from National Screen. Award one of the record 
albums for the best entry. 


ENTERTAINMENT FILM CLIPS 


Television entertainment film clips are of 
proven value to your local campaign. A large 
percentage of the stations carrying commer- 
cials for Disney films also use the entertain- 
ment film clips. And many stations run them 
more than once! 


Take advantage of this wonderful acceptance 
by making sure your local television station is 
supplied with “The Jungle Book’’ film clips 
well in advance, with suggestions from you 
on how to program it. For more information 
see page 3. 


CALL FOR ALL PET LOVERS 


ARE THERE ANY STRANGE ANIMAL 
PETS IN YOUR COMMUNITY ? 


Any monkeys, marmosets, skunks, fawns, 
lions, snakes? Any birds, such as minahs or 
toucans? Any talking birds with unusual 
vocabularies? Bring them out either with a 
PET SHOW or a CONTEST. 


THE CONTEST for a BEST PET PHOTO should 
be with the cooperation of your newspaper, 
with tie-ins with supermarkets and pet stores 
for merchandise prizes of pet foods and/or 
theatre tickets. 


¢ SEE THE FOLLOWING PAGE FOR MORE EXPLOITATION IDEAS « 
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‘JUNGLE BOOK’ CAPTION CONTEST 


Run a contest in your area by supplying your 
newspaper with half a dozen scene mats from 
the publicity pages. Ask them to run one a 
day, one week in advance of your playdate. 
Readers would be asked to write a funny cap- 
tion for each picture published. At the end of 


A variety of prizes can be awarded ranging 
from records and books to merchandise 
obtained from merchants. 
This type of contest has been proven and was 
recently promoted in theatres in Florida during 
their Snow White engagement...so give it a 
try. It will be worth the time and effort. 


newspaper. Have the six animal drawings in 
the ad pad published and ask readers to see 


how well they know these unusual animals. 


Tie-in with local sports shops or hunting and 
game stores. Award prizes to the first three 
correct entries. A special mat ‘‘zoo #1” has 
been prepared of these drawings and is avail- 


able through the Buena Vista Specialty Depart- 


the six day period they would then mail their 


WHO’S WHO AT THE ZOO 


entries to either the theatre or the newspaper. 


Abner Mouse 
Agnes 

Alice 

Alice Bluebonnet 
Am 

Ambrose 
Amos 
Anastasia 
Angelo 

Anita Radcliff 
Aracuan 


Archimedes the Owl 


Aunt Bovina 
Aunt Ellie 
Aunt Martha 
Aunt Minerva 
Aunt Sarah 


Babe 

Baby Weems 
Bacchus 
Bagheera 
Baloo 
Bambi 
Bashful 
Basil 

Beagle Boys 
Ben Buzzard 
Benttail Jr. 
Benttail Sr. 
Bernie 

Big Bad Wolf 
Big Ben 

Big Pete 

Bill 

Billie the Mouse 
Black Crows 
Blackie 

Blue Fairy 
Blue Ox 

Bo Bug 
Bobo 
Bolivar 
Bongo 
Boris 


’Brer Bear 


Brer Fox 
Brer Frog 
Brer Rabbit 
Briar Rose 
Brown 
Bruno 
Bucky Bug 


Bull 

Bumble Boogie Bee 
Burrito 

Butch 

Buzzie 


Calico 

Captain Cat 
Captain Churchmouse 
Captain Hook 
Cheshire Cat 
Chicken Little 
Chip 

Christopher Robin 
Cinderella 

Clara Cluck 
Clarabelle Cow 
Cleo 

Coachman 
Colonel Hathi 
Cousin Bertie 
Cousin Izzy 
Cruella De Vil 

Cyril Proudbottom 


Dachsie 
Daisy Duck 
Dale 

Danny 
Darling 
Dewey 

Dinah 

Dirty Bill 
Dirty Dawson 
Dizzy 

Doc 

Dodo Bird 
Dolores 
Donald Duck 
Donald’s Penguin 
Dopey 

Dor Mouse 
Drizella 
Dumbo 


Eega Beeva 
Eeyore 


Fairy Godmother 
Faline 

Fang 

Fauna 

Ferdie 


ment in New York. 


Run a ‘‘Who’s Who at the Zoo”’ contest in the 


COL. HATHI MEMORY CONTEST 


One of the funniest cartoon characters to come along in the history of animation is Col. 
Hathi, the elephant. And everyone knows an elephant never forgets...but just how good is 
the memory of the people in your town? Find out by running a contest where they would be 
asked to name from the past pictures, as many of the Walt Disney cartoon characters as pos- 
sible. The winning entry would be awarded dinner for the entire family at a choice restaurant 
in the town and then would see the picture at your theatre. This is a chance to tie-in with a 
local restaurant. 


(Here is a complete list of cartoon characters for your reference...Not for publication during 
the contest.) 


Ferdinand J. Worthington Foulfellow Maleficent 
Fiddler Pig Jake Marbelhead 
Fifer Pig Jaq March Hare 
Fifi Jasper Badun Matilda 
Figaro Jim Max Hare 
Flaps Jiminey Cricket Mayor Crum 
Flathead Finney Jock Merlin the Magician 
Flora John Merryweather 
Flower Johnny Appleseed Metropolis 
Fluff Johnny Fedora Michael 
Flunkey Jose Carioca Mickey Mouse 
Flying Gauchito Millicent Van Gilt-Mouse 
Foxie Kaa Milton 
Frankie Kanga Minnie Mouse 
Fred Stork Katrina Moby Duck 
Friday Kay Mole Sisters 
Friend Owl King Hubert Moley 

King Louie Molly Crum 
Geppetto King Stefan Montague 
Gideon Monte Mouse 
Goldie Lady Monstro 
Goliath Lambert, the Sheepish Lion Montmorency Rodawn 
pobriak Lt Seep Lampwick Morris, the Midget Moose 
macy Li'l Bear Mortimer Mouse 
5 So es Little Bad Wolf Morty 
Srandiat tuck Little Hiawatha Mowgli 

Little Joe Muggsie 
Grandpa Bootle Beetle : d h 
Great Aunt Minerva Fle Leas age ae 
Greilin Gus Little Ranger Nana 

Little Tiger Nanny Cook 
Sele ye Little Toot 
au cies Louie Old Moe 
Ss Lucifer Orville 
Gyro Gearloose mete eee 

y Ludwig von Drake Ossie 

Happy Lulubelle Owl 
Happy Hippo Lumpjaw 
Henry Coy Pablo 
Hewey Mr. Bloatum Panchito 
Honest John Mr. Bluebird Patricia Pigg 
Horace Badun Mr. Hawkins Paul Bunyan 
Horace Horsecollar Mr. Smee Paul Penguin 
Horatio Wolf Mr. Toad Pecos Bill 
Horshoes Hogg Mr. Van Tassel Pedro 
Hortense Miss Bovina Peg 
Humphrey the Bear Mme. Upanova Peg Leg Pete 
Hunkie Mr. and Mrs. Darling Pelinore 
Hyacinth Hippo Mrs. Jumbo Pelky Pelican 

McBadger Percy 
Ichabod Mad Hatter Perdita 
Inky Madam Mim Peter 
Ivan Madeline Mouse Peter Pan 


Peter Penguin 
Piglet 
Pinocchio 

Pluto 

Pluto, Jr. 
Pluto’s Quinpuplets 
Polly Penguin 
Pongo 
Practical Pig 
Prince 

Prince Phillip 
Princess Aurora 


Queen 
Queen of Hearts 


Rabbit 

Ratty 

Red Rooster 
Reluctant Dragon 
Robber Kitten 
Roger Radcliff 
Ronnie 

Ronno 

Roo 


Sammy Seal 
Samson the Horse 
Sasha 

Scamp 
Scoutmaster Owl 
Sgt. Tibs 
Shaggy Face 
Shere Khan 
Si 

Simon Skunk 
Sir Ector 

Sir Guy 

Sis Possum 
Skeeter 
Sleepy 

Slue Foot Sue 
Snapshot III 
Sneezy 
Sniper Snipe 
Snow White 
Snuffy 

Sock 

Sonia 
Sorcerer 
Spotty 
Stepmother 
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Stromboli 
Sun Flower 


The Colonel 

The Flying Mouse 
The Gleam 

The King 

Three Little Pigs 
Three Little Wolves 
Thursday 
Thumper 


Thunderbolt, the Wonder Dog 


Tiger Lilly 
Tigger 

Tillie Tiger 
Timothy Mouse 
Tinker Bell 
Toby Tortoise 
Tommy Tiger 
Tramp 

Trusty 

Tuffy 
Tweedle Dee 
Tweedle Dum 


Ugly Duckling 

Uncle Giddy 

Uncle Rain-in-the-Face 
Uncle Remus 

Uncle Scrooge McDuck 


Wally Walrus 
Wart 

Wendy Darling 
White Rabbit 
Widowmaker 
Wilbur 

Willie the Giant 
Willie the Whale 
Windwagon Smith 
Winkie 

Winnie the Pooh 
Wirlaway 

Wise Little Hen 
Witch 


Yellow Beak 
Yipper 
Young Arthur 


Zeke 
Ziggy 
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STORY TELLING HOUR 


Contact your local libraries and TV stations. 
Arrange a story telling hour utilizing the popu- 
lar Rudyard Kipling stories. Talk to the mother’s 
clubs and get them interested in promoting 
the project. This is a perfect way to make the 
families aware of the fun and excitement they 
will experience at your theatre. Adding film 
clips will certainly round out the program. Set 


up displays using the full color 8 x 10’s or 11 x 
14’s and the one sheet. See the pages on publi- 
cations for the many story books available on 
Walt Disney’s “The Jungle Book.”’ 


JUNGLE SAFARI OUTFITS 

Carry the Jungle Book theme throughout your 
theatre by dressing the entire staff in jungle 
safari outfits. This will add an unusual touch 


to your lobby and will cause your patrons a 
great deal of amusement and interest street 
traffic in the picture. 


MUSIC STORE DISPLAYS 
“The Jungle Book”’ album is a natural for fast 
sales to the families. Contact local record and 
department stores and set up a poster display 
along with the variety of albums shown on the 
music pages of the pressbook. 


WHO’S WHO AT THE Z00? 


Run a “Who's Who at the Zoo” contest in the newspaper. Have the six animal drawings below 
published in the newspaper and ask readers to see how well they know these unusual animals. Tie-in 
with local sports shops or hunting and game stores. Award prizes to the first three correct entries. A 
special mat “zoo #1” has been prepared of these drawings and is available through the Buena Vista 


Specialty Department in New York. 
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“THE JUNGLE BOOK” 
MAZE 


BUILD YOUR BOXOFFICE 
PROFITS and add 
variety to your contests 
and promotions 

by using the “JUNGLE 
BOOK MAZE” on your 
heralds and in the 
newspapers. Tie in 

with local supermarkets 
as a co-op in their 
weekly shoppers and 
ads. 


Help Mowgli and Baloo get out of the jungle and 
hack to the man village and civilization! 


a 


Ye 
My START HERE AT ONE OF 
PNW THESE 4 EXITS 


AVAILABLE IN 2 SIZES 
MAT JB-MAZE-6 HERALD SIZE and 
MAT JB-MAZE-3 NEWSPAPER (3 columns wide) 
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